










AOL Th e Internet 

and Much More! 


100 FREE Hours 



lOO HOURS ONLINE 

ONE MONTH'S MEMBERSHIP 


SOFTWARE 

5 EMAIL ADDRESSES 


lOMB OF WEB SPACE 


i 


. 

TECHNICAL SUPPORT 

2 4. HOURS UflY 
7 DAYS A WEEK 


Try AOL, the world's most popular Internet online 
service with over 16 million members worldwide. Its 
easy to get online with AOL and it's free! 

Your AOL account will give you five different email 
addresses. That's one for business, one for pleasure, 
or one for each member of the family. Create a 
"Buddy List" which tells you which of your AOL 
friends are currently online. You can even pop an 
Instant Message onto a friend's screen for an instant 
two-way conversation. 

As well as unique content, AOL has thousands of chat 
rooms with subjects ranging from sport to finance, to 
the more unusual subjects such as pet chat. If you 
still can't find an appropriate chat room, you can 
invite your online buddies to your own chat room 
using the Buddy List facility. 

AOL LIVE lets you go to online auditoriums both in 
the Australian service and on International services 
with guest speaker celebrities such as Jewel, Lenny 
Kravitz, Mel Gibson, Kate Ceberano, Hillary Clinton 
and Tiger Woods just to name a few. 

It's never been so easy to discover Australia and the 
world with AOL! 


CRLL 1800 265 265 
FOR YOUR FREE* 
TRIAL DISC NOW! 



















Gateway Computers 


42% of you know what you will be 

doing this New Year's Eve. 


Gateway" Essential 


L i n e: for home users who want to keep it simple. 



ESSENTIAL 433c 

• Intel* Celeron" Processor 433 MHz 

• 128KB Level 2 Cache 

• 64MB SDRAM 

• 17" EV700 Monitor 

• 8MB AGP Graphics Accelerator 

• 8.4GB Ultra ATA Hard Drive 

• DVD IV ROM Drive 

• Sound Blaster" Audio PCI” 64D 

• Boston Acoustics BA735s Speakers 

• Mini Tower Case 

■ S6K Data/Fax/Voice Modem 

• MS* Windows* 98 

• Corel WordPerfect Suite 8 

• Gateway 1 Year Desktop Warranty* 

• Local Technical Support 

• Year 2000 Compliant** 

$1,999 

Above System with Your:)Ware 
Trade in + Unlimited Net Access $24/wk 


ESSENTIAL 466c 

• Intel* Celeron" Processor 466 MHz 

• 128KB Level 2 Cache 

• 64MB SDRAM 

• 17" EV700 Monitor 

• 8MB AGP Graphics Accelerator 

• 12.9GB Ultra ATA Hard Drive 

■ DVD IV ROM Drive 

• Sound Blaster" Audio PCI” 64D 

• Boston Acoustics BA735s Speakers 

• Mini Tower Case 

• 56K Data/Fax/Voice Modem 

• MS* Windows* 98 

• Corel WordPerfect Suite 8 

■ Epson Stylus Colour 440 Inkjet Printer 

• Gateway 1 Year Desktop Warranty* 

• Local Technical Support 

• Year 2000 Compliant** 

$2,499 

Above System with Your:)Ware 
Trade in + Unlimited Net Access $28/wk 


Gateway™ Performance L i n e: for home users who want to crank it up. 




PERFORMANCE 500 

• Intel' Pentium' III Processor 500 MHz 

• 512KB Level 2 Cache 

• 128MB SDRAM 

• 17" VX700 Monitor 

■ 32MB nVidia" RIVA TNT2" AGP Graphics 

• 12.9GB Ultra ATA Hard Drive 

• DVD IV ROM Drive 

• Iomega' 100MB Internal Zip Drive 

• Sound Blaster" Live! 

• Boston Acoustics Digital Media Tjieatre 


• Mid Tower Case 

• 56K Data/Fax/Voice Modem 

• MS' Windows' 98 

• Corel WordPerfect Suite 8 

• Pentium' IF 


• Gateway 3 Year Desktop Warranty* 
■ Local Technical Support 

• Year 2000 Compliant** 

$3,499 

Above System w 


PERFORMANCE 550 XL 

• Intel' Pentium' III Processor 550 MHz 

• 512KB Level 2 Cache 

• 128MB SDRAM 

• 21" VX700 Monitor 

• 32MB nVidia" RIVA TNT2" Ultra AGP Graphics 

• 22GB Ultra ATA Hard Drive 

• DVD IV ROM Drive 

• Sound Blaster Live! 

• Boston Acoustics Digital Media Theatre 


• Philips Recordable Rewritable CD Rom Drive 

• Full Tower Case 

• 56K Data/Fax/Voice Modem 

• MS' Windows' 98 

• Corel WordPerfect Suite 8 

• Pentium' III processor optimised Games Bundle 

• Gateway 3 Year Desktop Warranty* 

• Local Technical Support 

• Year 2000 Compliant** 

$5,999 


Trade in + Unlimited Net Access $56/wk 
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Year 2000 Compliant 

58% of you wish you knew what your 

PC will be doing on New Year's Day 2000. 


G a t e W a y“P 0 r t a b I e S: for people who want selection, but they want it to go. 


Solo 2500 LS 

13.3" Active Matrix Display (TFT) 

Intel* Celeron' Processor 333 MHz 

128KB Level 2 Cache 

64MB SDRAM 

2MB Graphics Accelerator 

6.4GB Ultra ATA Hard Drive 

Integrated 1.44MB Floppy Drive 

Integrated lOx Min/24x Max CD ROM Drive 

16-bit Stereo, internal speakers, headphones 

56k Data/Fax Modem 

2 Type II or 1 Type III PCMCIA slots 

12-cell Lithium Ion Battery & AC Adapter 

Casual Case 

MS* Windows* 98 

Corel WordPerfect Suite 8 

291 x 233 x 47mm - 3kg 

Gateway 3 Year Notebook Warranty* 

Local Technical Support 
Year 2000 Compliant** 


Solo 5150 LS 

• 14.1" Active Matrix Display (TFT) 

• Intel* Celeron' Processor 333MHz 

• 128KB Level 2 Cache 

• 64MB SDRAM 

• 2.5MB SDRAM Graphics Accelerator 

• 6.4GB Ultra ATA Hard Drive 

• Modular 1.44MB Floppy Drive 

• Modular 8x Min/20x Max CD ROM Drive 

• 16-bit Stereo, internal speakers, headphones 

• 56k Data/Fax Modem 

• 2 Type II or 1 Type III PCMCIA slots 

• 9-cell Lithium Ion Battery & AC Adapter 

• Casual Case 

■ MS* Windows* 98 

• Corel WordPerfect Suite 8 

• 315 x 246 x 40mm - 2.9kg 

• Gateway 3 Year Notebook Warranty* 

• Local Technical Support 

• Year 2000 Compliant** 


Above Sy 
Trade in + 


Unlimited Net Access $37/wk 


Above System with Your:)Ware 

Trade in + Unlimited Net Access $39/wk 


Solo 3150 LS 

• 12.1" Active Matrix Display (TFT) 

• Intel* Pentium* I Processor 333 MHz 

• 256KB Level 2 Cache 

• 64MB SDRAM 

• 2.5MB SDRAM Graphics Accelerator 

• 6.4GB Ultra ATA Hard Drive 

• External 1.44MB Floppy Drive 

• Integrated lOx Min/24x Max CD ROM Drive 

• 16-bit Stereo, internal speakers, headphones 

• 56k Data/Fax Modem 

• 10/100 Ethernet Network Card 

• 1 Type II PCMCIA slot 

• 8-cell Lithium Ion Battery & AC Adapter 

• Leather Portfolio Case 

• MS* Windows* 98 

• Corel WordPerfect Suite 8 

• 285 X 215 x 31mm - 2.2kg 

• Gateway 3 Year Notebook Warranty* 

• Local Technical Support 

• Year 2000 Compliant** 

$3,699 

Above System with Your:)Ware 

Trade in + Unlimited Net Access $39/wk 


Solo 9150 XL 

• 15" Active Matrix Display (TFT) 

• Intel* Pentium* I Processor 400MHz 

• 256KB Level 2 Cache 

• 128MB SDRAM 

• 8MB AGP Graphics Accelerator 

• 14GB Ultra ATA Hard Drive 

• Combination DVD 4x / LS 120 

• 16-bit Stereo, internal speakers, headphones 

• 56k Data/Fax Modem 

• 2 Type II or 1 Type III PCMCIA slots 

• 12-cell Lithium Ion Battery & AC Adapter 

• Executive Leather Case 

• MS* Windows* 98 

• Corel WordPerfect Suite 8 
■ 320 x 259 x 56mm - 4kg 

• Gateway 3 Year Notebook Warranty* 

• Local Technical Support 

• Year 2000 Compliant** 

$6,499 

Above System with Your:)Ware 
Trade in + Unlimited Net Access $61/wk 


Call, click or come on in 

8 0 0 5 0 1 1 6 8 
M 'lM www.gw2k.com.au 


fJS Gateway 

Connect with us. 
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We’ll be back in August... 

Looking for that special someone? Next month we examine how the 
Net can help you put a little love in your life. Also, learn how to plan 
a Web site in the first feature in out series on constructing a site, 
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Get connected with a Dynalink 56k modem 
and take advantage of our great Value Pack. 
All Dynalink modems are dual mode V.90 & 
K56flex ready, with a 5-year warranty and toll- 
free lifetime technical support. 

BONUS! 100 hours/30 days FREE Internet Access. 


VoiceDesk56 Pro 


FOR ONLY <£on r 

NORTON 4 

Utilities 

Unrivalled problem-solving _ 

power and control. ^ 


VoiceCard56 Pro 


CreditCard 56 


WANT TO KNOW MORE? 
Visit www.dynalink.com.au 
CALL 1800-357-253. 


Utilities, IPhone. Ouc 
impton's Infopedio - < 
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FROM THE EDITOR 

THE FIRST TIME I sang midi karaoke the response 1 
received from my office audience was cooler than luke 
warm. Pride can be a dangerous thing, but at times one 
must let inhibitions fade and the glory of the moment 
shine like a beacon for all. NetGuide’i cover feature 
this month is a treasure chest of zany, fun and plain 
crazy places to Spend your spare time. Office time 
doesn’t count. Unfortunately the feature took several 
weeks to edit and many Internet hours, and I'm still 
going back to check some sites, partly out of disbelief, 
partly because they're addictive. 

On the other hand, our feature on online ticketing 
will probably save you time. You no longer have to 
camp outside a ticket vendor or hold on a seemingly 
endless phone queue any more. It's a fast and secure 
way of getting your hands on prized tickets and you 
can even see where you would be sitting at a particular 
event before you pay for them. 

And for those readers looking to stay connected 
while on the run, we examine what you should expect 
from the current range of affordable notebooks on the 
market. They're getting lighter, faster and slimmer. 

Connection-wise, it doesn't get much faster than satel¬ 
lite delivery. Jake Kennedy examines how this model 
works for consumers and what types of services are being 
trialed. You can even hook your computer into a satellite 
dish today and download at speeds of up to 384 Kbit/s. 

Building a Web site is also within your reach, even 
for beginners. Read on and learn as Helen Bradley 
teaches the basics of using FrontPage 2000. 

Golf lovers will also be excited to know Greg Nor¬ 
man is this month's Net Celeb, although I didn’t find 
out any short-cuts to improve your scorecard. I guess 
it is back to the driving range then. 

Till next time, 



Daniel Fallon 

EDITOR 
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Mai lbox 

Send email to neted@netguide.aust.com. All are assumed for publica¬ 
tion unless clearly stated otherwise. Include your full name and a con¬ 
tact phone number where possible. NetGuide reserves the right to edit 
letters foT brevity, style and clarity and we don't guarantee publication. 


Building skills 

Dear NetGuide, 

As a subscriber I am constantly 
kept up-to-date with the latest 
Internet trends,releases.news and 
great places to visit. There has yet 
to be an issue where I have failed 
to be informed and numerous tips 
from many sites have helped me 
advance from techno-phobe to 
semi-geek. So much so that I have 
nearly completed my first site, that 
of my daughter Bianca at 
members.tripod.com/Bianca 
Jayde/home.html. Each and 
every month I make my pilgrimage 
to my post box in the centre of 
Perth to collect my neatly pre¬ 
sented and compact NetGuide. 
However, when it failed to arrive on 
the due date last month I merely 
went about my business and 
prayed on its arrival the next day. 
The same scene followed and con¬ 


tinued until I could no longer bear 
it and proceeded to purchase a 
copy from my local newsagent. I 
would appreciate my copy of 
NetGuide being delivered with a 
police escort to ensure its safe ar¬ 
rival. / Greg Stewart 

We’ll get some quotes from Arma- 
guard for you. Meantime, all subs 
enquires are handled by super sleuth 
Linda Boulom (linda@netguide. 
aust.com). She’s on the case. / Ed 

Make mine Amiga 

Dear NetGuide, 

Regarding your miserable attempt 
(June 1999) to explain that there 
are operating systems apart from 
the bloated clone worid. Most of 
the article was Tehashed Macin¬ 
tosh guff, whilst I calculated that 
the other mentioned systems took 
up about 1/2 cent each of the $3.50 


Disco in Adelaide greed.guide.on.net 
That dancing baby www.cowdance.com 
Funkyfish www.fishydance.com 

Getting through to kids www.gettingthru.org/gttkhomei.htm 
Icon Sharewa re www.iconshareware.com 

Central Coast’Region Online www.ccregion.com.au 


magazine. Perhaps it is part of the 
plot to keep clone users as clones 
themselves, like sheep in a pen,un¬ 
imaginative, unaware of a world 
outside. I gmdgingly use a clone at 
woTk, but worship my Amiga 3000 
with its ancient but brilliant and 
friendly operating system.Youmay 
be surprised just how many of us 
non clone-users are on the Internet 
- if your clone lets you, (after all - 
the clone user has little input into 
what their computers are up to) by 
doing a search on “amiga” or going 
to"aminet"-youmaybe surprised 
but disinterested (as in brain 
washed). / Bill McCarthy 

It would be nice to know you’re not 
the only Amiga user out there. I’d 
be happy to hear more from all the 
NetGuide readers who are using al¬ 
ternative operating systems. / Ed 

Time to split 

Dear NetGuide, 

As a magazine publisher myself, 
may I congratulate you on your 
excellent NetGuide mag.The size is 
right, the content is great and easy 
to read and the design is most re¬ 
freshing. Again congrats. Now the 
reason for the letter-your birthday 
issue May, page 24JLC Splitlt 95. It's 
just what I have been looking for 
but I have tried to download it on 
several occasions and have had no 
success, only a report that it may 
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LETTERS 


be malfunctioning. Wouldyoucare 
to have a look at it and let me know 
whether it's just me? / Doug Lee 

You may have better luck at 
www.tsnsoftware.com/entries 
ooooio6c.sml. / Ed 

Getting to ABA 

Dear NetGuide, 

Just a short note to tell you that because as everyone would know its download restrictions. Also, on 
the address in the June issue of by now, it can get very confusing by- page 34, the Winamp URLis incor- 
NefGuideforthe Australian Broad- ing to figure it out themselves be- rect. Winamp’s official page is 
casting Authority is wrong. When cause there are so many programs www.winamp.com andthelat- 
I typed in www.aba.org.au as foT this on the market already. Keep estversion2.21.AndtheTeisno.au 
peryour Net Celeb article, I instead upthegreatworkandthanksfoTall in Big Pond address as stated in 
found the homepage of the Aus- your help. / Paul Mazlin some pages—it's bigpond. com. 

tralian Book Association. Keep up 1 Daniel GmbeT 

the good woTk anyway. / Kim Check outthe Web design software 

review feature in our April issue. Hmm, three OzEmail accounts 
Good books aside, the ABA is You can purchase available back is- — interesting alternative. / Ed 
actually at www.aba.gov.au. / Ed sues for $5, including postage. / Ed 

Excellent assistant 

Design software reviews OzEmail pricing Dear NetCuide, 

Dear NetGuide. Dear NetGulde. I would like to congratulate you on 

I have not been not been reading Regarding the OzEmail hike,it’s not an excellent magazine and refer- 
your mag for very long andalready ai,ii2%hypeasthereaderhassaid enceguide.Youprovide interesting, 
I think it is a great help, especially in June’s letters section. If you get helpful andusefulinformabon.writ- 
to new users. I am emailing you to three $44.95 accounts, then it will ten without the jargon of textbooks, 
ask if you could do a brief overall cost the reader $134.85 dollars not YourTech Support section is particu- 
review of the best basic software for $544.95 as he has stated. Sure it has larly useful. I learn to much from that 
Web page publishing. 1 think a lot gone up, but not 1,112%. I don’t rec- section, with the answers you pro¬ 
of new people (including myself) ommend cable for heavy users be- vide helping rr^ almost every 
would find this a great help, causecablelnternetisterriblewith month./E.Adam;; 


LetteTof the month 

Your mag is great and I have been turing family tTee/genealogy re- 
a subscriber for six months. Re- searchlatelastyear,maybeJanu- 
cently my cat got locked in the of- ary this year. How can I get a copy? 
fice and wee-d on the NetGuide 

copies,andphewtheycouldnotbe Naughty kitty! Emergency cases 
rescued. Tme, really. I am particu- call for emergency measures 
larly mournful abouttheissuefea- —we’ll send you a copy. / Ed 


The letter of the month winner receives a prize gift pack which 
includes a polo shirt, coffee mug, pen and other goodies plus 5 FREE 
classified ads in their local Trading Post worth $75. 


tradii^post] 
















Netnews 

GLOBAL AND LOCAL 

Excite goes live 

Search service Excite (www.excite.com.au) has officially 
opened its local operations and Web site, giving Australians an¬ 
other major local portal to choose from. The site features a range 
of local content through local partners. Excite Australia has li¬ 
censed content from AAP for news, while Seek will provide career 
and job search information and the Bureau of Meteorology will I 
provide local weather reports. Other content partners include 
Sofcom for TV listings, iMovie for movie listings and Looksmart as . 
the preferred local directory. The company is pushing its person¬ 
alisation features, which allow users to users to choose the port- | 
folio of information they want to receive, including horoscopes, I 
news, stock quotes and movie listings. Excite’s vice president of 
international business development and operations, Rick 
Redding, says this is a key strength in the company's strategy for 
drawing users to its site. "A recent behavioural study conducted 
in the US showed Excite's users are 33% more likely than our com¬ 
petitors users to personalise their front page. Personalisation is 
the strongest indicator of consumer loyalty.” 

Excite's director of product development, Amy Smith, says the 
search service draws on the valuable functionality of both search en¬ 
gines and directories. "When a user does an Excite Search, our en- ! 
gine will produce a list of possible relevant returns. Each of these j 
reflects a different meaning of the words searched." 

Turn on energy savings 

Consumers can now head for energymarket.com.au to help them 
select the cheapest electricity and gas services. The site allows Aus¬ 
tralian customers to request and receive competitive quotes from 
major energy suppliers within one business day. The free service has 
been developed by energy industry advisers Aurora Group in con¬ 
junction with engineering consultants Lincolne Scott. 

energymarket.com.au chairman Charlie Zoi says the deregula¬ 
tion of the electricity and gas markets means that consumers have 
the ability to choose who supplies their energy. "We think all cus¬ 
tomers should test the retail market and see what they can save.” 
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JobWet ups service 

IT jobs service JobNet (www. 
jobnet.com.au) has addedan 
online skills notification serv¬ 
ice for IT professionals called 
"Announce Availability". The 
free service allows surfers to 
notify recruitment agencies 
in advance of their skills and 
availability. This will provide 
a current database for re¬ 
cruitment agencies while 
helping job seekers commu¬ 
nicate with potential em¬ 
ployers. SurfeTs can update 
their information whenever 
necessary via the JobNet site. 


Yahoo! pushes in¬ 
stant messaging 

Search directory Yahoo! 
(www.yahoo.com.au) has 

added live audio chat func¬ 
tionality to Yahoo! Pager, its 
instant messaging service 
which lets users chat while 
online. The directory has 
added audio chatfrom Mpath 
Interactive's HearMe.com serv¬ 
ice. Yahoo! Pager users must 
install a sound card, speakers 
and a microphone to use the 
new feature. Yahoo! Pager 
alerts users when their friends 
come online so they know 
who’s available to chat. 











NEWS WIRE 


Government passes censorship laws 

Controversial new censorship laws have been passed by the gov¬ 
ernment making the Australian Broadcasting Authority 
(www.aba.gov.au) the new watchdog for the industry. Under 
the legislation Internet content will be given a rating, with porno¬ 
graphic sites being forced to ensure they have functionality to 
limit surfers under 18. The ABA will instruct Internet Service Pro¬ 
viders (ISPs) to block content they host that is deemed too ex¬ 
treme or illegal. The government will notify overseas police agen¬ 
cies of content hosted off shore that is evidence criminal activi¬ 
ties, such as rape or murder. Proposed by the Minister for 
Communications, information Technology and the Arts, Senator 
Richard Alston, and supported by independent Senator Brian 
Haradine, the laws have come under intense fire by Internet in¬ 
dustry groups such as the Australian Internet Industry Associa¬ 
tion (www.aiia.com.au), which fear they will slow the network, 
be ineffective and cost ISPs. 

However, Senator Richard Alston says the new legislation will 
protect children without putting becoming a stumbling block for 
the industry. "The bill meets the government’s objective of help¬ 
ing protect Australian citizens, especially children, from illegal 
and highly offensive material, but it does so without placing an 
undue burden on the Internet industry.” 


Apple releases 
Mac OS 8.6 

Applefwww.a pple.com/ 

store) has upgraded its Mac 
OS to version 8.6 to include a 
range of improved features. It 
'' has increased functionality of 
the system's search facility 
through the use of Sherlock, 
which can now let you access 
20 search engines with one 
single search query. Users can ; 
also search for information in¬ 
side PDF and HTML files stored 
on their computer. Native Ap- 
pie Script is built into the new 
Mac OS, enabling many tasks 
on the computer to be auto¬ 
mated. For instance, URL Ac¬ 
cess scripting support allows 
you to download flles from an 
FTP site automatically. 


Where can 
you find your 
dream job? 









Net news 


GLOBAL AND LOCAL 


Peter Morrissey 

Web design company Spike 
(www.spike.com.au) is finalis¬ 
ing an agreement with fash¬ 
ion design name Peter 
Morrissey. The deal will see 
Spike designing and hosting 
a Peter Morn'ssey site that will 
enable surfers worldwide to 
buy his clothes designs. Spike 
CEO Chris O'Hanlon says the 
site will be a significant step 
forward foT Australian fash¬ 
ion. "Peter is the [Australian] 
first designer of his class to 
have a fully functional site." 


Members’drinks 

The Wine Society has estab¬ 
lished a site at www.win 
society.com.au that will allow 
its members to search for 
theirfavourite drop and order 
online. The site will be up¬ 
dated monthly and members 
will be able to interrogate the 
‘cellar master' to make a 
choice from more than 500 
wines on offer. A choice can be 
made on the monthly spe¬ 
cials, or they can key in the 
■ desired variety and price 
range in which to receive a list 
of appropriate wines. 


Chaos launch music engine 

Music store ChaosMusic.com (www.cmm.com.au) has launched 
Free Tracks, a digital music search engine which indexes and 
searches digital music formats of all kinds and varieties on the 
Web to find the music the user is seeking. It then provides the 
user with the ability to create a playlist of material, which can be 
assembled and played using Microsoft Windows Media Player. 

Rob Appel, CEO of ChaosMusic, 
says FreeTracks is a useful tool 
for music fans trying to keep up 
with the evolving digital for¬ 
mats. "Music downloads are in¬ 
creasing at a phenomenal pace. 
FreeTracks will empower the 
music fan by simplifying the 
process to 'point, click and 
play’’. 

The number of formats of music available on the Web is in¬ 
creasing weekly and already includes MP3, MP4, Microsoft Audio 
4.0 and Liquid Audio. ChaosMusic is a licensee of both MP4 and 
Liquid Audio, enabling users to buy singles. 

Cisco, UN promote Net Aid 

Network hardware supplier Cisco Systems (www.cisco.com.au) has 
teamed up with the United Nations Development Programme (UNDP) 
in an effort to raise awareness of and money for people living in pov¬ 
erty. The organisations have brought together a team of creative 
minds, including the organisers behind 'Live Aid' and 'We Are the 
World', to coordinate a musical event on October 9 th this year. The 
event, called 'Net Aid', will feature a variety of musical artists and 
other talents, and be simultaneously broadcast and Net cast from 
three different stages - Giants Stadium in New Jersey, Wembley Sta- 
dium in London and The Opera House in Geneva. 

‘Cisco will create a site that will be maintained by UNDP, which 
will be stocked with information, live interviews, links and sug¬ 
gestions on how individuals can help to eradicate poverty. 
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Microsoft’s e-commerce strategy 

Software giant Microsoft (www.microsoft.com/commerce) has un¬ 
veiled its e-commerce strategy for small to medium sized businesses. 
The initiative is designed to make it easier for businesses and consum¬ 
ers to conduct business over the Net. The company will launch a range 
of products as part of the initiative, including Microsoft Commerce 
Server for building sophisticated sites, Microsoft BizTalk Server to im¬ 
prove data sharing and Small Business Commerce Services to enable 
smaller players to post sites, promote them and sell online. 

Microsoft has named four companies as e-commerce partners, in¬ 
cluding networking specialist Com Tech (www.comtech.com.au), 
business software producer PeopleSoft (www.peoplesoft.com), host¬ 
ing company WebCentral (www.webcentral.com.au) and Web site 
developer Zivo (www.zivo.com.au), Ninemsn (ninemsn.com.au) 
was also named as a key component of the strategy, providing surfers 
with business information through The Small Business Site, which will 
have advice and tools for getting small businesses online. 

The company has announced BizTalk, a common language de¬ 
signed to let businesses integrate applications and conduct busi¬ 
ness over the Net with trading partners and customers. Microsoft 
is hoping the language will accelerate the adoption of e-com¬ 
merce because it provides a common vocabulary for software 
across various platforms and technology. 


Trading plants 

A new e-commerce service 
has opened allowing green- 
minded surfers to trade 
plants online. Trade a Plant 
(www.tradeaplant.com.au) 
lets people in the market for 
a plant to search for a specific 
type, select a price range and 
category such as a potted 
plant, view a picture of it and 
make a purchase at wholesale 
prices using their credit card. 
Surfers can sell plants at the i 
site too, at a cost of $25, by 
submitting a form onlme with 
their plant details and asking 
price. Visitors to the site will 
also find useful gardening 
tips, case studies on celebrity 
gardeners and can join the ; 
' Trade a Plant club. | A):)./ 
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Net news 


RealNetworks 
goes Aussie 

Streaming media specialist 
RealNetworks (www.real. 
com) has opened its Austral¬ 
ian operations.The company 
is now focussing on increas¬ 
ing the amount of local con¬ 
tent streamed through its 
services. Although the com¬ 
pany’s flagship media player 
RealPlayer has over 60 mil¬ 
lion registered users, includ¬ 
ing around 1.5 million Aus¬ 
tralian users, RealNetworks 
Australia managing director 
Chris Jacobson says most 
streaming content comes 
from overseas."Australia is a 
very Internet-savvy country, 
but we have only scratched 
the surface when it comes to 
streaming multimedia over 
the Net.,.Before we know it 
we will be downloading 
movies, concerts and albums 
from the Internet on a daily 
basis.” 


SportNet connects athletes 

SportNet (www.sportnet.com.au), an intranet and Internet 
service aimed at bringing sports online through the participation 
of sporting clubs and associations, has been launched. An initia¬ 
tive of the Federal Government’s Australian Sports Commission 
working with Telstra (www.telstra.com.au), the service aims to 
bring together sports fans, clubs, national sporting organisations, 
governments, athletes, sports 
stars and coaches. Once a 
club or association has sub¬ 
scribed to the service it will 
be able to use it for commu¬ 
nication and administrative 
purposes and offer its mem¬ 
bers merchandising, online 
registration, chat sessions 
with leading players or ath¬ 
letes, insurance, coaching 
tips and legal cover through 
an intranet. The public will 
be able to access results and information about the sports and 
possibly even ticketing services via the SportNet Web site. Fed¬ 
eral Minister for Sport, Jackie Kelly, says the service will reach 
and encourage sports even in regional areas and at lower grades. 
"[Using Sportsnet,] elite sports can recruit from the grassroots or 
share data with others to market themselves to sponsors, govern¬ 
ment and the media." ■ 

Mews compiled by Daniel Fallon (neted@netguide.aust.com) 



buying a new or used car? 

* . ^ _ financing or refinancing? 

• vve'll earn your business 
www.nationall.net 


16 AUSTIt-AtlAN NETODIDE 

























WWW. 



com.au 

Australia’s 
biggest 
car market. 

www.tradingpost.com.au 

tT 13 26 26 











ISP news 


EISA offers ‘free’ access 

The Internet Service Provider market is set for price 
shake-up with the announcement EISA (www.eisa. 
net.au) is providing commitment free access to con¬ 
sumers. The ISP is offering users of its EISAFrees plan 
unlimited Internet access with five free hours each 
month plus a $1 flat fee for every following hour. EISA's 
general manager, Peter Mackow, says monthly pricing 
option is the first of its kind in Australia to offer a com¬ 
bination of free connection, free Internet access hours 
and extremely low flat hourly rates. "No other ISP in 
Australia offers commitment free Internet access. 

With EISAFrees if customers use less than five hours 
each month there is nothing to pay, it's free.” 

Mackow says the quality of the service will be 
in line with EISA's other services. "As with all of 
EISA’s services, users will enjoy a fast and reli¬ 
able service backed up by our powerful network 
and quality technical support." 

Surfers can access EISAFrees by registering at 


www.eisafree5.c0m.au, and they become imme¬ 
diately eligible for the free access. Payment after ( 
the initial free five hours is done through a credit 
card system. To support EISAFrees, the company 
has access points in all mainland capital cities, pro¬ 
viding local call access to more than 70% of Austral¬ 
ians, company officials say. 

Cisco Rates ISPs 

Regional Internet Service Providers (ISPs) have a 
new system to measure themselves against, fol¬ 
lowing Cisco Systems' announcement it has 
launched a new certification program for re¬ 
gional ISPs. The program is designed to qualify 
regional ISPs who use more than 70% Cisco 
equipment are authorised user of its products 
and can use a Cisco Regional ISP logo. Terry 
Walsh, general manager, telco/service provider 
liner of business, for Cisco says the logo conveys 
to consumers that the provider has the infra¬ 
structure and expertise necessary to provide re¬ 
liable, secure, high-quality services. • 
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# Medlbank Private 


ih^urahCC? 

I ca\o $ko^ you 
a /fvhg or two! 

Now's the perfect time to be looking seriously at getting 
private health cover. Medibank Private has a range of covers 
to suit your lifestyle. Now let me tell you where to start 
looking: point your browser to the Medibank Private 
website, of course! 

Medibank Private's website is a practical and easy way to 
find out everything you need to know about private health 
cover. And talk about user friendly! Simply choose the 
tour guide most suited to your lifestyle (if you're single. 
I'll show you around), and you'll go straight to the 
information that's relevant to you. You'll also find the 
unique Coverchoice feature that takes you step-by-step 
through the process of selecting the health cover that 
suits you best. It couldn't be any easier! 

So cruise on in to www.medibank.com.au/netguide 
and see for yourself... I'll be happy to show you around! 








Reviews 


Internet Explorer 5 

OOOO 

Available from www.microsoft.com/windows/ie 
RRP Free 

Microsoft’s updated browser, like Win¬ 
dows 98, is evolutionary not revolutionary - a 
useful upgrade with great new features. Among 
them: the promise of more speed, better searching 
options and an online radio listening toolbar that 
lets you click to change stations as you would a car 
radio. Speed is always an issue on the Net and 
there is no simple fix to speed things up. Microsoft 
claims IE5 is 20% faster than IE4 and 75% faster than 
Netscape. Trying it with a 56K 
modem, IE5 certainly ap¬ 
peared to load pages faster es¬ 
pecially cached pages but only 
lab tests would be able to test 
Microsoft's more precise 
claims. Some Web pages still 
seem to take forever to load. 

One of the biggest draw¬ 
backs to upgrading browsers is 
that every version has come with so many new fea¬ 
tures - many of which may never be used or even 
tried by the user. The consumer cries for a simpler 
slimmer version finally have been heard and IE5 is 
only 6Mb compared to 30Mb for IE4. There’s less 
emphasis on the Active Desktop facility and on the 
desire to force us to use push technology via "chan¬ 
nels." Does this mean that push technology, once 
claimed to be the Net of the future, is now finally 
buried? There is still a shade of this in the less-wel¬ 
comed IE5 customised option, which allows brows¬ 
ers to be changed to highlight certain portals. 

While the look of the IE5 is not radically different 
to its predecessor, exciting things are going on be¬ 


hind the scenes. Microsoft's so-called "IntelliSense" j 
which has been used in other of its software pack¬ 
ages such a Office has now made its way to your Web ) 
browser. When typing in a Web address, it tries to 
guess where you're heading based on where you 
have been before. This may prove interesting for 
people using someone else’s computer if the previ¬ 
ous computer users have been to places they would 
rather others not to know about! If you mis-spell the 
URL or put in a semi-colon instead of a colon or add 
an extra w to www, the IntelliSense will try and offer 1 
a suggestion a bit like your spell check in Word. 

There's also the capacity to capture regularly used 
information on forms such as passwords enabling 

you to access Microsoft's Web- j 
based Hotmail. This way you 
have to type in the password 
only once and it’s automati¬ 
cally entered thereafter. Of 
course, beware if someone 
else uses your computer and 
knows your Hotmail e-mail ad¬ 
dress but not your password, I 

they could now access your 
mailbag if the password automatically appears. J 

The improved search functionality offers tips if 
you don't initially find what you want on the Net. A 
related links facility driven by Web services com¬ 
pany Alexa (www.alexa.com) can be installed 
and is useful for suggesting sites with content rel¬ 
evant to where you are browsing. It's advertising 
driven and appears as a sidebar on the left the 
browser when the option is selected. 

There are also improvements to the organisation 
of your Web history and favourite sections. From a 
multi-media perspective, the most interesting trend 
is the new radio tool which challenges RealAudio. 

As a big listener to radio stations on the Net, I 
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OOOGO ESSENTIAL 
OOOO VERY GOOD 
OQQ GOOD 
OO FAIR 
O DON'T BOTHER 


found this an exciting bonus. Having the ability to 
change radio stations easily as part of the toolbar 
could give online audio the boost it needs. Al¬ 
though the RealAudio player allows you to have 
pre-set stations, this seems far easier and it beats 
having to go to a Web site to locate and change to a 
new station you have found. 

You can set up a "radio button" on your toolbar 
and click on the pre-set links to local stations such 
as Triple J or MMM or to overseas offerings such as 
BBC and CNN and so on or add your own links. You 
listen to the stations using Microsoft's Media Player 
audio software rather than RealAudio. The day the 


browser was launched, Real Audio responded by 
offering a browser plug in to its G2 player that 
points to the company’s Real Guide programme 
listings site at realguide.real.com, Microsoft has 
always denied it’s trying to override RealAudio's 
market growth but if this addition in IE5 takes off, it 
gives the company the chance of a big boost in the 
audio and video streaming market. 

After years of supporting Netscape, this writer 
changed to Internet Explorer and has never looked 
back. Unless Netscape's bold development moves 
really produce radical goods later in the year, IE5 will 
do just fine. /nigel horrocks 


I get excited by 

Internet 
search that 
really works. 

It’s infuriating. The search engine tells you "no matches," or worse still comes back with thousands 
of mismatches. Perhaps you’ve been using the wrong search engine? Pay us a visit at Excite Australia. 

We’ve just launched the most comprehensive Internet search engine in Australia (with over 800,000 
Australian Web pages at last count). Come and see for yourself how much better Web search Is on Excite. 


www.e)(cit e ,com. au 

Excite Australia. We re turning the Web into your Web. 



E T G 


21 











Share /are 


Alexa 

ooo© 

Platform Win 95/98/NT 
Price Freeware 

Site www.alexa.com/download/ 

Here's a new way to tart up that dowdy old 
browser. Alexa installs itself as an additional win¬ 
dow/menu bar on the bottom of every Explorer 
window and communicates with the Alexa servers 
to provide a range of functions. 

It displays statistics about the current site you 
are visiting, who owns it and how popular it is. By 
using search functions on the Alexa server, it lists 
up to ten sites similar to the one you are currently 
visiting. In practice this works brilliantly and al¬ 
lows you to surf a whole lot smarter. It also has 
single click access to a limited version of Encyclo¬ 
pedia Britannica, a thesaurus and dictionary, and 
works as a history-based accelerator by caching 
all visited pages. You can vote for the current site 
you're visiting and there's comprehensive help 
just a click away. All this and free? Yes, it's spon¬ 


sored by mini banner ads that flash and cavort 
about the bottom of the screen. Supplement your 
freshly downloaded IE 5 with it. 


ShellGEM is a shell context-menu for \Vin95. It 
adds a neat "folder/file-browser" to the normal 
shell menu and also file-management functions to 
the drag-drop menu.Why open 360 million Ex¬ 
plorer windows just to get to the folder you want? 
ShellGEM lays out the whole directory-tree, files 
and folders, through an item in your shell menu. 
Just right click a drive, a folder or My Computer (if 
your mouse is long enough), and watch your di¬ 
rectory-tree unfold and you traverse the 
ShellGEM menu to your target. Just a little some¬ 
thing in our never-ending quest to make things 
easier. / bruce davis-coff 


N\orqqy\ 6 B QKife 


www.morganbanks.com.au 


Global Human Resources 
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Build your Let the Job Hound 

cv online & apply! find the job for you! 


ShellGEM 

OOOO 

Platform Win 95/98NT 
Price Freeware 

Sitewww.t1ace.us-inc.com/files/shellgem.2ip 
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A recent US survey claimed almost three quarters of the 100 
companies surveyed found their employees who had Net 
access were often wasting time looking at non-work 


related Web sites.The figure was questionable 
because the survey was done by a company sell¬ 
ing software which enables companies to moni¬ 
tor the sites accessed by staff. But many compa¬ 
nies here and overseas are concerned about 
Web surfing during work time distracting staff 
from their normal duties.There is no doubt 
about it. Playing around on the Net is a great 
time waster - and a lot of fun. Those who 
dubbed the Internet "the information 


superhighway” in the early days only got it half 
right. It is also a great entertainment tool. It's 
not an uncommon story for people new to the 
Net to start looking around online one night and 
find themselves watching the sunrise hours 
later. Here are some fun timewasters in no par¬ 
ticular order. Of course everyone’s sense of fun 
and humour varies, so go looking for those that 
suit your taste. And if you try them out at work, 
NetGuide takes no responsibility! 






1. How to keep a moron busy 
for hours 

www.quizland.com/howto.htm 

Click the gigantic green button and you’re off on a 
great Web tour. 1 played this for half an hour and 
still didn’t get it. Am 1 doing something wrong? 

And by the way, what is a moron? 1 finally got 
bored so tried the boredom test (www.kfu.com/ 
~nsayer/bored/boring.cgi?o). See how long 
you can last on this one. The longer you watch the 
more boring it gets... 

2. You Don’t Know Jack 

www.bezerk.com 

A great demonstration of how the Net is becoming 
an interactive entertainment sideshow. You Don't 
Know Jack is a trivial pursuit game from the 
Bezerk team, which is also available on CD-ROM, 
and can be played by up to three players. To play 
Jack, you need to download a special playing ap¬ 
plication from the site - the software then 


downloads fresh questions each time you play. 

The game comes complete with TV-style commer¬ 
cial breaks and rude comments from the referee if 
you're not doing well. If you love trivia, waste 
more time at trivia.lsds.com where there is a 
huge bank of trivia information. 

3. Mis heard lyrics 

www.kissthisguy.com 

How many times have you been caught singing a 
song and been told you've got the lyrics wrong? 
One of the most famous is "Purple Haze" by Jimi 
Hendrix, in which the line "excuse me while 1 
kiss the sky” is often mistaken for the words 
"kiss this guy”. The site has more than 1,700 mis¬ 
heard song lyrics including hilarious contribu¬ 
tions from visitors. Among the latest — John 
Denver's clean-cut image takes a dive when in 
"Thank God I'm a Country Boy,” the line "I work 
all day and fiddle when I can” was mis-heard as 
"I work all day and I piddle in a can”. 











4. Mudball Wall 

www.broderbund.com/frames.html?/ 

demo/shockwave/ 

This site provides a whole heap of Shockwave games, 
and this one is adapted from the "Logical Journey of 
the Zoombinis”. You have to create the right mudball 
to strike the targets on the wall and then watch the 
Zoombini rise to safety. It’s almost as much fun as 
Paintball without getting dirty! There are other 
Shockwave games at this site and more are being de¬ 
veloped - the latest to be based on the popular 
"Where in Time is Carmen Sandiego”. 

5. MIDI Karaoke! 

www.geodties.com/Broadway/3386/ 

No-one admits to going here but once you do, it’s hard 
to escape. This is the site where you are the star. You 
can sing along to the Flintstones theme, classic rock, 
the hits of the '80s and more. If you have Internet Ex¬ 
plorer, the words automatically scroll, which helps if 
you want a really professional edge. Don't take this 
site to work - the results could be devastating. 

6. The Virtual Fridge 

queue.ieor.berkeley.edu/~andryan/fridge/ 

A unique, real-time, interactive poetry site where 
poets and non-poets alike can indulge their muse 
on equal footing. The site is based on those tacky 
sets of magnetised words you stick on your fridge 
and has been expanded to involve thousands of 
poems and submissions from budding poets on 
the Web. You can read the submitted poems or 
create your own using a Java interface. 

7. Celebrity Slugfest 

www.webchat.cz/relax/celebrity/ 

Your favourite politicians like John Howard and 
Kim Beazley aren’t here, but there are other celeb¬ 


rities to battle. This is the ultimate frustration 
buster, and lets you box the celebrities you hate 
the most. Choose your victim and move the boxing I 
glove around the screen. Satisfaction value is very , 
high and you get points the more you hit them. 

8. Paul is Dead 

www.paulisdead.com 

A rock ’n' roll murder mystery. You move your cursor 
over elements of the screen to find clues and links in 
order to help Elly Clyde determine whether rock leg¬ 
end Paul Lomo drowned. Or was he murdered? Each < 
day there are new clues provided by audio and still 
pictures, plus Shockwave movies. Very impressive. 

9. Uproar 

www.uproar.com/games.html 

Lots of games to play online here, including a trivia 
game called Cosmo's Conundrum in which you can 
win prizes and chat to others playing online at the t 
same time. Puzzle Go-Go is billed as "hangman on 
steroids" - the object is to find the hidden phrase. . 
In the companion Shockwave games site 
(www.gamescene.com) there are variations on I 
old themes such as Brick Invaders - this time the < 
bricks are out to get you. 

10. Politically Incorrect Sing-along 

www.erols.com/mtsmilhi/ 

Be careful who overhears you singing these! They 
are topical updated versions of old favourites. 

Popular when NetGuide checked in was a rework¬ 
ing of Sonny and Cher's '60s classic "The Beat 
Goes On", called "The Spin Goes On" (as in politi¬ 
cal spin doctors). The chorus includes the line 
"Now Monica is getting smart uh huh, Bill Clinton 
has broke her heart, uh huh, The President and 
Starr are in a war, The nightly news just tries to 
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Whether you’re looking for fuel economy or 
power, for seven seats or two, we’ll give you all 
the tools you need to make an informed decision. 
We list thousands of new and used cars 


current car's worth or tell us what car you’re 
looking for and we’ll e-mail you when we find it. 

So all you have to ask the salesperson is 
where they keep the keys. 


online, along with reviews and com parisons from 
Australia’s top motoring journalists. 

You can use the site to check out what your 
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keep the score, and the spin goes on." For more 
time-wasting on the Clinton sex affair, the best 
guide to seemingly endless Monica and Bill Jokes 

is at startingpage.com/html/monica.html. 

11. Baby Name Finder 

www.jellinek.com/baby/ 

As parents, you don't need to have the Net to have 
time-wasting debates about the name for your 
new-born. The Net may be able to help solve the 
dilemma - you never know. There are more than 
13,000 names here, but because the site raises 
some less obvious suggestions, the debates are 
likely to rage longer as the computer spits out more 
and more choices. The site initially chose for me as 
a boy's name 'Patrizius' and for a girl 'Laurette'. Not 
my first choice, try again... 

12. Reverse Speech 

www.reversespeech.com 

According to this site, the technology on display 
here is a discovery, made by Australian Re¬ 
searcher David 
John Oates, of a 
new form of com¬ 
munication that 
has the ability to 
uncover a deeper 
truth and mean¬ 
ing behind what 
we are actually speaking. As we speak con¬ 
sciously, the brain is generating messages arising 
from the unconscious. These messages occur con¬ 
stantly throughout language and can be heard 
very clearly at least every 10 to 15 seconds by sim¬ 
ply playing a recording of normal speech in 
reverse.To waste more time going backwards try 
the Reverse A Word site (www. voicenet.com/ 


-klaxon/). It’s a three-part word game in which 
players start with any two-letter word. Reverse 
the letters and add a letter at the front or back to 1 
make a three-letter word. Reverse the new letters 
and add another letter at the front or back to 
make a four-letter word.There is another clever 
speech site at Bell Labs (www.belllabs.com/ 
project/tts/voices.html). You choose the voice 
of a coffee drinker, big man, gnat or others, type ; 
in your text and hear them read it. Will the fun 
never end? 

13. SeaTching 

voyeur.mckinley.com/cgi-bin/voyeur.cgi 

A search engine is an often unintentional time 
waster. Looking for leads to links means you spend i 
hours going around the Net and end up exploring 
many blind alleys. What are others looking for on 
the Net? This page lets you see the search requests 
as they are being made by people. Another popular 
pastime for eavesdroppers is to tune into police 
scanners (www.policescanner.com) or airport 
control tower traffic (www.cyberair.com/audio/ 
chiapp/). At these sites you can witness police dra- 1 
mas as they unfold in major US cities, or listen to < 
the comings and goings of one of the world's busi¬ 
est airports. 


The invitation to have an encounter with a virtual 
patient sounds more like an episode of The X-Files 
than a modern interactive way to play doctors and 
nurses. This is supposed to be a teaching tool for 
physicians, residents and medical students. Pre¬ 
sented with a case, you have to interact with the 
patient requesting additional history, performing a 
physical exam, and reviewing laboratory data and 



14. Play Virtual Patient 
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x-rays. You then submit a diagnosis and a treat¬ 
ment plan based on the information obtained. 


15. Be a DJ 

www.ss7x7.com 

If you yearn to be a club DJ playing techno, drum 'n' 
bass or whatever you like, you can have a go at mix¬ 
ing up your own sound at this Shockwave-driven 
site. Hook your computer to your stereo and blast 
your neighbours at high volume with your great crea¬ 
tions. Or hook up a 
tape recorder and 
record the composi¬ 
tions you make. Also 
try the mixing deck 
at www.carlton 
cold.com.au 



16. How to communicate with 
the opposite sex 

clevermedia.com/arcade/communicate.html 

A "guide for men and women on the true meaning 
in cross gender conversations!" For example 
when she says "You’re so manly” does she mean: 
a) You are suited for the outdoor life, b) You are 
strong and good looking, or c) You need to shower 
and shave a lot? Take the quiz and find out what 
really is going on in your partner's mind. 


17. Peeping Toms 

www.coolbase.com/peepingtom/ 

An insight into other people's lives. This site has 
links to Web cams around the world. Thanks to 
cameras, you can visit zoos, look into offices, 
steer interactive Web cams and just check out the 
weather around the globe. The site says that de¬ 
spite its name, it is family entertainment - links 
to any dubious camera sites have been removed. 


18. Interactive model railroad 

rr-vs.informatik.uni-ulm.de/rr/ 

There's still a small boy in many of us who wants 
to be a train driver if he ever grows up. There’s 
also the small girl who never got a go on her 
brother's model railway set. Well, here you can 
drive the train from one platform to another - 
unless someone is faster than you, in which case 
you have to try again. If you are confused about 
how to do it, click on "info". 

19. Are you a nerd, a geek or drunk? 

www.frontiernet.net/-jbennett/nerd/ 

n500test.html 

Have you ever done homework on a Friday night? 
Can you name the first nine elements of the periodic 
table in order? Have you interpolated? Have you ex¬ 
trapolated? Take the nerd test to find out how you 
rate.Try similar tests at www.kbuxton.com/nerd. 
html or see whether you are an Internet Loser 
(www.angelfire.com/ca/inquirer/loser.html) 
You can also test your IQ at www.omnimag.com/ 
lOtest/ or find out if you're drunk (www.turnpike. 
net/~mirsky/drunk/). 

20. Driveways of the rich & famous 

www.driveways.com 

The Net is an excellent resource for finding out 
useful facts about your favourite stars. Based on a 
TV programme (only in the US!), you can tour the 
driveways of the stars and see the bits of asphalt, 
concrete and stone that famous people drive over 
every day. You can 
learn about the stars 
from interviews, such 
as the one with Dolly 
Parton's lawn mainte¬ 
nance man. ■ 
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TICKETING 


Imagine the sweetest sounds of the Sydney Symphony, the 
swinging rock of a Neil Diamond concert, the mighty Swans 
flying high at the Sydney Cricket Ground or the magic of 


magic of Cirque du Soleil's Saltimbanco, all avail¬ 
able at your fingertips. Well stop dreaming, online 
ticketing isn't something distant in the future, it’s 
happening right now and there are some key ad¬ 
vantages to doing it. All it takes is a credit card, an 
Internet connection and a few deep breaths. 

Easy as 1,2,3 

Buying tickets online is a about as straightforward 
as selecting the event, nominating how many tick¬ 
ets you want, setting a date, banging in your credit 
card details and, finally, waiting for confirmation of 
the tickets. The tickets are then forwarded to you 
by mail or you may decide to pick them up at the 
box office on the night. 

It’s a good idea to print out the confirmation 
screen and the details of your online ticketing trans¬ 
action to keep a mobile record of it. Not just so you 
can show your friends that, yes, you have front-row 
tickets to Bruce Springstein and the E Street Band, 
but so you have a record of the transaction at your 
end. Not that there is much chance you'll be double 
booked with someone that has booked over the tel¬ 
ephone, although though this did happen to me once 
when I saw the legendary Ray Charles at the Sydney 
Opera House. But that was some time ago and the 
different booking methods integrated into the one 
database, and the whole online process is auto¬ 
mated. The online booking process is fairly similar 
across the major ticketing agencies selling online and 
they are generally the names you’ve been booking 
with ever since The Beatles toured (Check out 
'Where To Book', page 36). 


Why oh why? 

The most obvious plus to buying your tickets 
online is convenience. No longer do you have to 
camp in a queue outside the ticket vendor to en¬ 
sure you get to the best seats to an event, while 
phone cues can be just as frustrating. The 
Internet is the quick track to getting tickets, es¬ 
pecially when an event just opens for sale. 

Rosita Stangl, marketing manager of Perth-based 
ticketing agency Red Ticketing (www.red 
ticketing.com.au), says this is mainly because 
the bulk of sales are made through other means 
such as sales over the telephone. 

"If you had a show that was going to sell out 
within a very short space in time, the person has a 
choice of possibly standing in a queue at the box 
office or being on the phone queue, where as, if 
they were to tap into the Internet... they would se¬ 
cure tickets for a very popular attraction quicker 
on the Internet site, all being well and performing.” 

The next most important reason would be 
consumer's ability to make more educated deci¬ 
sions about their purchase. The more informa¬ 
tion you read about an event, such as who is 
starring in this ballet season's version of Swan 
Lake, the less likely you are to be disappointed. 
As well as finding loads of information about an 
event at online ticketing agents, you can clue up 
at the various related sites to find out more de¬ 
tails, such as where your AFL (www.afl.com. 
au) team is playing next or what's in rehearsal at 
the Melbourne Theatre Company (www.mtc. 
com.au). Ticketmaster's (www.ticket master. 


D E 31 








TICKETING 



com.au) managing director, Maria O'Connor, says 
this is an important advantage for people shopping 
at its site, which sells tickets for events in Brisbane, 
Sydney and Melbourne. "They'll find all the informa¬ 
tion they need about the event and then they might 
make a phone call or go along to the agency, but 
they are doing all their research [online], so they are 
actually making more informed decisions.” 

Visitors to both Ticketmaster and Ticketek 
(www.ticketek.com.au), which also sells tick¬ 
ets to events in Sydney, Melbourne and Bris¬ 
bane, can drill down on the seating plan to see 
where your seats are at a particular venue. That 
means you don't have to turn up to the event 
and be unpleasantly surprised by how tiny the 
performer looks or why you can only see half 
the stage. Ticketmaster's O’Connor says surfers 
feel more confident and aware of the seating ar¬ 
rangements before committing to the transac¬ 
tion. "They can make the choice themselves 
rather than having someone sell it to them.” 

Who’s buying online 

Online ticketing sales fluctuate sigriificantly, de¬ 
pending on the type of audience the event it's 
likely to attract. For instance, a ybung audience, 
who are keen on the Spice Girls, probably don't 


have credit cards and so are not likely going to 
book. Cain Martin, IT manager at Adeliade-based 
ticketing group Bass (www.bass.sa.com.au), 
says the demographics of the audience an event 
appeals to is important in determining online 
demand. 



"Offspring didn't sell that well online...but 
when someone like Billy Connolly comes on sale, 1 
the machine gets it,” he says. "You’ll find that 
shows that appeal to the 25-40 age from a pro¬ 
fessional background [sell well onlinel.” 

Online ticketing sales are growing for the ma¬ 
jor ticketing agencies fuelled by an increasing 
awareness of this method of booking. For exam¬ 
ple, O’Connor says Ticketmaster’s online sales 
are growing steadily after being online for two 
years and for certain events can be as high as 10 
or 15% of all sales. "It depends on how [the event) 
is marketed... For instance, for the AFL grand fi¬ 
nal it would not be possible to a ticket on the 
Internet because you have to be a member of a 

















club to get them. A lot depends on the demo- 
| graphic of the people your appealing to". 

Red Tickets’ Stangl says it's possible for the 
online booking functionality to be swamped by 
online pundits, but this can be avoided if compa¬ 
nies build the capacity to handle larger numbers. 
"You've got to build the system’s handling capac- 
j ity all the time and it's something your IT people 
j monitor.” 



online and putting your credit card information 
[online] is actually safer and more secure than 
giving your credit card number over the tel¬ 
ephone, and not many people realise that." 

Bass's Martin says online ticketing and e-com- 
merce in general will only be held up by people 
trying to scam the credit card system by using 
false details. "Probably the only thing that could 
kill online ticketing is fraud.” This can end in the 
wrong person being billed for the transaction, 
giving us further reason to check our monthly 
credit card statements. 

Live at Wembley 

Another great advantage with booking tickets 
online is that you can purchase tickets in far 
away places to keep you entertained during 
your travels. Ticketmaster (www. ticket master 
.com.au), for instance, is a global firm that sells 
tickets to events all over the world. Just click 
and choose the country where you are going to 
on the left hand side of the home page. You can 
choose events in the US, Canada, Mexico and 


Safe and sound 

Scalpers are unlikely to use online ticketing as the 
ticketing agencies have access to contact details 
of ticket buyers via their credit card details. It's 
highly unlikely your credit card details will fall 
into the wrong hands too. The ticketing sites, and 
most reputable e-commerce vendors, use a high 
level of security for their online transactions 
through the use of technologies such as 
encryption that protect data. Ticketmaster’s 
O'Connor says, in fact, that security is another ad¬ 
vantage that should be attracting punters. "What 
most people don't realise is that buying a ticket 


Australia's #1 on line 
travel agency. 

Visit our website and you'll find we ore more than a source of great 
information. Our friendly consultants will help you plon, book and pay 
for trips, to virtually anywhere in the world or throughout Australia. Or 
save money, by doing it yourself, online. The deals are amazing! So get 
going, by going to www.trovel.com.au 
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the UK. In just a few clicks you can ensure 
you’ve got tickets to see Phantom of the Opera 
at Her Majesty's Theatre in London or Shania 
Twain at Madison Square Garden in New York. 
TicketMaster's O’Connor says the whole online 
ticketing experience - from travelling to the 
event to getting good seats - is easier. 

"Year's ago you had to make 25 phone calls be¬ 
cause you were going to be in New York and you 
wanted to go watch a show - you'd ring travel 
agents, you’d ring hotels. Now you can actually 
go in, buy your tickets, confirm and just go pick 
them up.” 



If you're travelling to the US other ticketing 
vendors you may wish to check out are 
TicketsLive (www.ticketslive.com) and 
TicketWeb (www.ticketweb.com), which also 
books for events in the UK (www.ticketweb. 
co.uk). Opera fans the world over have can head 
for WOCIS, which stands for-World Opera and 
Concert Information Service (www.wocis.com), 
to find out what’s going on. 


A bright future 

With the acceptance of e-commerce as a main¬ 
stream Internet experience, online ticketing may 
open up to individual music productions and 
sporting associations who wish to push smaller 
events. National Coaching Director at Cycling 
Australia, Ron Bonham, says his organisation, 
which has recently gone online through the Aus¬ 
tralian Sporting Commission’s SportNet (www 
.sportnet.com.au), is looking at the possibility 
of using online ticketing to sell tickets to fill the 
five velodromes it runs across the country. The 
main benefit would be servicing the significant 
number of people who follow cycling but who 
don’t live the capital cities. "It would allow peo¬ 
ple who are in remote areas to have access to 
have to these things.” 

When it becomes easier to administer 
ticketing as a site solution you may even see 
your local school offering tickets to the school 
production of Jesus Christ Superstar via its Web 

;. In the mean time I’m off to see Bruce 
Springstein and not in my hometown either. 

Start spreadin’ the news, I’m leavin’ today... • 
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A]K At CitySearch you’ll find in-depth 

cjtysearch.COm.au reviews of the hottest clubs, the latest 
movies and the best shows in your city. Once you decide on the show you’re after, 
stay online and click straight through to Ticketmaster.com.au where you can jump 
the queue and buy tickets with complete security. 
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travellingwilberries 


Before you line your tickets up for Wynton 
Marsalis at Carnegie Hall next summer, you've 
got to book your travel arrangements. The 
online travel industry is growing fast, offering 
surfers an easy way to research, book and pay 
for their tickets online. Both Qantas (www. 
qantas.com.au) and Ansett (www.ansett. 
com.au) have recently put their domestic 
booking facilities online, and international 
bookings are likely to follow. As well as being 
convenient, booking your travel can be 
cheaper too. Plenty of travel agents, such as 
travel, com.au, offer special online deals. A 
system where flight tickets are auctioned by 
airlines and other travel sites in a bid to fill 
flights is may also make its way out here from 
the US, where it is becoming popular. Sites 
such as www.goinggoinggone.com/going/ 
home go.htm can generate cheap air travel 


to destinations all over the world. Interna¬ 
tional carriers may also offer these types of 
services soon. Lufthansa (www.lufthansa- 
usa.com) used a bidding system as a promo¬ 
tion earlier this year, although Qantas officials 
say there are no plans on the agenda for the 
local market. 

You can plan and book you domestic and 
international flights, car hire, insurance and 
hotel accommodation at the growing number 
of online travel agents... 

www.itravel.com.au 
www.jetaround.com.au 
h www.easi.com.au 
O www.skylink.com.au 
v- www.travel.com.au 
J www.expedia.com.au 

I vwvw.traveland.seven.com.au 
www.travel.bigpond.com 


wheretObook? 
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URL 

Ticketmaster 

Ticketek 

Bass Online 

Sydney, Brisbane, Melbourne, Hobart 
Melbourne, Sydney, Brisbane 

Adelaide 

www.ticketmaster.com.au 

www.ticketek.com.a u 

www.bass.sa.com.au 

Red Ticketing 

Perth 

www.redticketing.com.au 

TicketsLive 

US 

www.ticketslive.com 

TicketWeb 

US and UK 

www.ticketweb.com 


www.ticketweb.co.uk 


















Fly through 
cyber space 

to anywhere 
in Australia. 



Now the Internet can get you interstate. Fast. Just visit Ansett Australia Online Reservations 
and you can book a flight to any of our Australian destinations. Make a booking at the 



AnsettAustralia 














NOTEBOOKS 


Holidays are great times - imagine arriving in Los Angeles 
ready for a big holiday. You get the limo to your hotel, the por¬ 
ter almost carries you to your room, you plonk yourself in a 


hot tub and start sipping champagne. Sounds bliss¬ 
ful? Now imagine that the entire time you're on 
holiday you’ll be without your email. Scary, huh? 

Cafes and libraries are fun, but when you're liv¬ 
ing it up in a swanky hotel you need the swanky 
accessories to boot. Get yourself a notebook and 
the Internet will forever be in your suitcase. 

The modem in my life 

There are basically three ways to connect the note¬ 
book up — LAN connection, land-line modem and 
j cellular modems. A LAN connection is probably the 
less flexible way to doing it. LAN (local area net- 
! work) connections tend to be the domain of busi- 
I nesses and it's generally a case of plugging yourself 
I into the network and launching onto the Web. 

More realistically the land-line modem is the 
I easiest to work with. Unlike modems for your desk¬ 
top, the modem that comes with a laptop is a 
j PCMCIA modem. These are devices that are like 
i credit cards only thicker - think four Amexs all in a 
pile. Unfortunately this miniaturisation means that 
I the cost is a lot higher than for a standard internal 
i modem.You can expect to pay between $300 and 
i $500 dollars for one of these. 

One of the problems with these modems is that 
i because the size is so small the connectors (com- 
j monly referred to as dongles) don’t have much 
| room to manoeuvre in. This means that the con- 
! nectors fall out fairly readily - taking your connec- 
? tion with them. Some people who travel a lot with 
laptops don’t bother with PCMCIA modems but in¬ 
stead use a standard external modem. It’s cheaper 


but those extra grams are going to count when you 
drag that bag through the airport and the porter 
refuses to carry you and your bags. 

Another way around the same problem is to get 
PCMCIA modems and/or network cards that that 
have built in ports instead of using dongles. Sure 
they take up the full height of the PCMCIA bay in 
most notebooks but if they're both a modem and a 
network card then you're not really losing much. 

Perhaps you want to check your email while you're 
at the airport. One way to manage this is to join airline 
clubs, such as Qantas Club (www.qantas.com.au) or 
Ansett's Golden Wings (www.ansett.com.au/ 
gwing/). Generally these clubs provide phones and 
phones plug into walls - so do modems. 

Before you go 

Notebooks computers are great, but if you don't go 
prepared you may find yourself carrying a useless 
lump of plastic around with you. Here’s some 
points to note before you leave: 

>- Get to know your modem 
Make sure you know what noises your modem 
makes and how it works and how to do some basic 
troubleshooting. This may require reading the 
manual! Learn how to blind dial:'This is forcing the 
modem to dial even if it doesn't detect a dial tone. 
In foreign climes it is probable that the dial tone is 
very different from what it is' here in Australia. 

Also learn-how. to manually dial. This means 
that you cardial up the other end using a voice 
phone apd tnen tell your modem to connect .with¬ 
out dialling. It pays to work out what the systems 
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are where you're going so you can sort out what 
adapters and so on to take. 

> Stock up on adapters and screwdrivers 
Before you go work out what adapters you're going to 
need and get them. If you're only going to travel to 
two or three places then managing things won't be 
much of a problem. However the more travelled you 
are, the more adapters you are going to need. Sigh... 

In some places you may find that the phone is 
hard wired into the wall. This means that instead of 
a plug and socket system, which you can remove 
easily, the wires go from the phone into an attach¬ 
ment on the wall, which you aren't going to be get¬ 
ting into short of an argument with a screwdriver. 

These give you two options — rip into it with a 
screwdriver and attach you modem up or use a 
device called an acoustic coupler. 

> The acoustic coupler 

Do you remember those old movies and television 
shows where the (always young male) hacker 
types connect up their computers but placing 
strange looking cups onto the phone handset? 
Those strange cup devices and the box they hook 
up to is an acoustic coupler modem and yes, you 
can still get the modern equivalent today. 

Products like the TeleAdapt TeleSwitch Plus 
(www.teleadapt.com/web/Catalogue/Access/ 
tswitch) offer this service, though not in the tradi¬ 
tional "cup" sense, though you should be able to 
pick one up at the airport. Acoustic couplers aren't 
as good as a direct connection although some of 
them are more effective because they can plug into 
the phone where the handset normally goes. This 
helps reduce the problem of outside noise getting 
into the handset and disturbing the connection. 

The screwdriver method doom'* work over PBX 
(private branch exchange) systems. Be si re to ask 
the hotel staff if they're system is digital. Digital PBXs 


can fry your modem to a crisp. If you do find a digital 
PBX you'll need to either ask the staff if you can bor¬ 
row the line they use for the fax (a fax machine is 
just a modem with a printer and scanner tacked on 
after all) or you will need an acoustic coupler. 

>- Take your mobile 

Another fun way to connect to the Internet is to 
use your mobile phone. Nokia produces a phone 
that will act as a modem - you simply hook to 
your computer and dial into your ISP. Nokia also 
produce a PCMCIA card phone, which acts as a 
modem and GSM phone in one. However, as you 
might imagine, the quality of a cellular connection 
is fairly low so don't expect high data speeds. 

> Global roaming 

Check with your ISP before you leave to see 
whether they offer global roaming services. This al¬ 
lows you to dial into a local number in whichever 
country you are visiting. The charges are trans¬ 
ferred to your normal monthly ISP bills. The com¬ 
mon international scheme is iPass (www.ipass. 
com) and GR1C (www.gric.com) - many ISPs have 
an arrangement with these organisations. 

Alternatively you could opt for an account with 
an ISP with worldwide operations. IBM Internet 
Connection Services (www.ibm.net) is an option 
for business travellers, and CompuServe 
(www.compuserve.com) also has a worldwide 
presence. This means that you can login any¬ 
where without following any special procedures 
other than changing the phone number you dial. 
The key thing to note is to make sure you have a 
list of access numbers and any procedures to fol¬ 
low before you leave home. 

► Meet your dialup connection wizard 
Windows users should familiarise themselves with 
the Dailup Connection Wizard feature. Look under 
the "My Computer" icon on your desktop and you’ll 
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find the "Dialup connection" feature. You'll need to 
know the telephone number you dial into to con¬ 
nect to the Internet and the user ID and password 
to use. Get this information from your service pro¬ 
vider before you leave. 

underthehood 

NEC VERSA NOTE PII266/12.1/4GB 
Performance 0000 Features 0000 
RRP $4,050 

Available from www.nec.com.au 

The NEC was a great little machine from a company 
that doesn't have a great presence in the market. 
However, it didn’t have quite the performance of 
some of the bigger market brands. 

The NEC uses the Intel Pentium II processor 
running at 233MHz which puts it at the low end 
of the market. It has 32Mb of RAM and 3.2Gb of 
hard drive space. 

The most interesting feature (indeed one shared 
by all three notebooks) is having a CD-ROM, floppy 
drive and the hard drive all running at the same 
time. It was only about this time last year where I 
reviewed some mid-range notebooks (well mid¬ 
range for then) that were so limited that you could 
either have the CD-ROM or the floppy but not both 
unless you wanted an external one attached by a 
cable. How quickly things change. NEC’s upgrade to 
this model, the Versa Note Celeron 300 has 4.3Gb 
of hard drive sp< r e and self - f ir arou ”1 $3,999. 

Tu^HIBA SA.E LITE 2520CDS.’.*. 

Perform -, x M/A Features ooocsi 
RR $3724 

Avuifeble , r ,m w-vw.toshiba.com.a" 

To.-hiL if of ;nt main stays of the no book 
markqt with a very large.market share so i, is al¬ 


ways interesting evaluating there products. In 
terms of the processor the Toshiba uses a non-Intel 
processor - the AMD K6-2 running at 300MHz. Cou- j 
pie this with a very large 64Mb of memory and you 
get a machine that goes along quite quickly, thank 
you. Unfortunately it didn't much like our 
benchmarking software. The software managed to 
stop several times during the test and even when it 
completed the results from the three runs were not I 
close enough for us to be able to publish them. I 
suspect that the power management software was 
interfering. It's no reflection on the machine mind 
you. All in all, a great little number. 

COMPAQ ARMADA 1500c 

Performance 00000 Features 00000 
RRP $3,595 

Available from www.compaq.com.au 

The Compaq was certainly the best of the test but 
that is more because it has better specs than the oth¬ 
ers. The review model had an Intel Mobile Celeron 


PCMCIA MODEMS 


Most modem manufacturers have a PCMCIA 
option in their stable, so if you've had suc¬ 
cess with a desktop modem, odds are you'll 
find their card option easy to use. If you 
want to get specific about the PCMCIA stand¬ 
ard and how it works, check out www.exec 
pc.com/-sunfish/pcmcia/, which gives a 
good technical backgrounder. 

Also shop around. See what the major 
manufacturers offer: 

Xircom www.xircom.com 

3Com www.3c0m.com 

Dynalink www.dynalink.com.au 

Diamond www.diamondmm.com 
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DELL COMPUTERS ARE EVEN Bl 



COMMON FEATURES • 9.1GB Ultra ATA Hard Drive (7,200rpm) • 3.5' 1.44MB Diskette Drive • 40X Max Variable EIDE CD-ROM Drive • 17' Colour Monitor (15.9" vis.) 
• 3Com" USR 56K Capable V.90 PCI WinModem • 3 Year Limited Warranty • Free Lifetime Telephone Technical Support 


DELL DIMENSION" XPST500 

INTEL® PENTIUM" III PROCESSOR 500MHz 

• Mini Tower Chassis 

• 512KB Single Bank Pipeline Burst Cache 

• 64MB 100MHz SDRAM 

• 16MB Diamond Viper TNT AGP Graphics Card 

• Turtle Beach Montego II320 Voice PCI Sound Card 

• Harman Kardon HK195 Speakers 

• Microsoft* * IntelliMouse" 

• Power Game Pack Optimised for Intel* Pentium 9 III Processor 


NEW DELL DIMENSION® L466c 
NEW INTEL® CELERON “ PROCESSOR 466MHz 

• NEW Micro Tower Chassis 

• 128KB Single Bank Pipeline Burst Cache 

• 128MB 100MHz SDRAM. 

• Integrated Direct AGP 4MB Dynamic Video Memon/ 

• SoundBlaster Live! Value 576 Voice Sound Card 

• Altec Lansing ACS-340 Speakers with Subwoofer 

• Logitech 4-button MouseMari Wheel (PS/2v) 

• Microsoft® Elite Keyboard 


• Microsoft® Windows* 98 


$ 3 , 099 . $ 2 , 569 : 


Upgrade to: 

• 128MB 100MHz SDRAM $191 

. 6X Max' Variable DVD-ROM Drive and Decoder Card with TV Out $210 

• Altec Unsing ACS-340 Speakers with Subwoofer $90 


• 19" Colour Monitor (17.9’Vi.s.) $353 


E-VALUE CODE 210715-476306 


♦ E-VALUE CODE 210713-476306 



pentium®/// 


DELL'S NORMAL TERMS AND CONDITIONS APPLY AND ARE AVAILABLE ON REQUEST. PLEASE CALL OR REQUEST Ol 
•Prices and specifications subject to change without notice. All prices shown include tax but delivery is additional. 

too and Dell Dimension Inspiron PowerEdge are registeredtrademaite and E*Value is a search mait of Dell Computer Corporatioa The Intel Inside logo and raitium are registered tri 
Microsoft Windows and’ Windows NT are registered trademarks of Microsoft Corporation, Other trademarks and trade names may tie used in this document to refer to either the eij 
disclaims proprietary interest in the marks and die names;of others. 'For HardDrives GBmeans t hifcnhytes, total aarabte rapacityjariK; dependi^ono^r^Mmtvironment^ 

SSons C LMme telephone technical support refers to lifetime of the system. Technicians shall be dispatched if r.ecessaiy following telephone technical support. ** Dell can arranj 
duty and HD which varies from state to state. Rentals and operating leases are available only to approved companies and business customers. Figures shown are indicative and may 
Corporation. All Rights reserved. 'Free Microsoft Office 2000 upgrade offer when you purchase Microsoft Office 37 Small Business Edition (OEM) version up till 30th September 1999.1 






















iTTER VALUE THAN THEY LOOK. 


I 

E • VALUE THE BEST WAY TO GET OUR 
BEST SYSTEMS AT OUR LATEST PRICES. 

Now getting the very latest price on the Dell computer 
system you want is easier than ever before, thanks to Dell's 
new E»Value code. Here's how it works: Just look for the 
E»Value code number at the bottom of any of our advertised 
computer systems. See it there? Now go online at 
www.dell.com.au and type in the number and simply click go. 
You'll immediately see that system on screen. 
Now you can personalise features such as Hard Drives, 
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NEW DELL® INSPIRON-3500 C366GT 

NEW INTEL® CELERON"' PROCESSOR 366MHz 

• Integrated 128KB L2 Cache 

• 32MB SDRAM 

• 4.8GB UltraATA Hard Drive 

• 3.5" 1.44MB Diskette Drive 

• 256-bit Graphics Accelerator 

• High-fidelity Audio SoundBlaster Compatible 

• 24X Max 5 Variable CD-ROM Drive 

• 14.1“ XGA Colour TFT Display 

• Microsoft® Windows® 98 

• Microsoft® OEM Works Suite 99 

• 1 Year Limited Warranty 

• Free Lifetime Telephone Technical Support 


Monitors DVD-Drives and Software from companies like 
Microsoft? When your system is just the way you want it, 
click on the "Add to Cart" button and place your order. Of 
course you can do it all over the phone by quoting the 
E»Value number to your Dell sales representative. So get our 
best system at our latest prices with our new E»Value 
feature. Only from Dell. 


$ 3,699 



E-VALUE CODE 510719-476306 


* Microsoft" OEM Works Suite 99 • McAfee Virus Scan 


DELL DIMENSION® L433c 

INTEL® CELERON “ PROCESSOR 433MHz 

• NEW Micro Tower Chassis 

• NEW Intel® 810 Chipset 

| • 128KB Single Bank Pipeline Burst Cache 

•64MB 100MHz SDRAM 

• Integrated Direct AGP 4MB Dynamic Video Memory 

I • Creative Labs SoundBlaster 64Voice PCI Sound Card 
| • Altec Lansing ACS-340 Speakers with Subwoofer 

I • Microsoft® IntelliMouse" 



VALUE WORKGROUP SERVER 
DELL® POWEREDGE® 1300 SERVER 
INTEL® PENTIUM* III PROCESSOR 450MHz 
(DUAL PROCESSOR CAPABLE) 

• Mini Tower (Midnight Grey) 

• 512KB Internal Cache 

• 64MB 100MHz SDRAM with ECC (Upgradeable to 1GB) 

• 4.5GB' LVD SCSI Hard Drive 

• 3.5* 1.44MB Diskette Drive 

• Standard Intel® Pro 100+NIC 

• Integrated Ultra2/LVD SCSI Controller 

• 32X Max : Variable EIDE CD-ROM Drive 

• Standard Openview Network Node Manager S.E. 

• 3 Year Limited Warranty 

• Free Lifetime Telephone Technical Support 


$ 2 , 249 : 

$19 per week** 

| • 128MB 100MHz SDRAM $191 

• 13.6GB UltraATA Hard Drive (7,200rpm) $191 

• 19“ Colour Monitor (15.9" v.i.s.) $353 


E*VALUE CODE 210711-476306 


$ 3,399 


- :: 

• 64MB-128MB 100MHz SDRAM with ECC $191 

• Additional 4.5GB LVD SCSI Hard Drive $763 

• Novell Netware' 4.11 or MS Windows* NT Server 4.0* $1,144 

<§§ E-VALUE CODE 420617-476306 



DEID0135/ANG/GSPO 


BE DIRECT" 

Deu 


www.dell.com.au 
















Toshiba 


PRICE 
CPU (MHz) 
RAM 

Hard Drive 

Screen Size 

DVD 

Internal 

Modem 

USB 


$4,691 
333 Celeron 
32 Mb SDRAM 
4.3 Gb 

yes 

yes 

yes (1) 


$2,999 
300 Celeron 
32Mb SDRAM 
3Gb 


yes (2) 


$4,050 $3,724 $ 3,595 

233 MHz 300 MHz 300 MHz 
32 Mb RAM 64 Mb RAM 32 Mb RAM 
3.2 Gb 4Gb 4 Gb 

12.1-inch 12.1-inch I2.i-inch 

yes (1) yes (1) yes (1) 


300MHz processor so it was faster than the NEC on 
that basis. Along with 32MB of RAM this meant that 
the Compaq reached a SYSmark of 101 using our usual 
benchmarking software BAPCo SYSmarkgB. 

The hard drive was slightly larger being a 4Gb 
one. The hard drive also has a feature called 
SMART, which means that the hard drive is sup¬ 
posed to tell you that it's going to fail before it 
actually does. The theory being that this gives 
you time to get your data off. However, I've 
never seen this work mainly because hard drives 
don’t fail terribly often. 

This machine also saved us some hassle as it 
came with a 56K V.90 modem already. It was 
built into the machine and not attached directly 
to the PCMCIA slots so there is still space there 
for a network card or whatever else you need. 

DELL INSPIRON 3500 

Performance N/A Features oooo 
RRP $4,691 

Available from www.dell.com.au 

The Dell fits well into the business scene and 
comes with all the bells and whistles for a travel¬ 
ler's toolkit. It fits into the low end of the Dell 
range, but is by no means a poor cousin. 


The Celeron 333MHz processor makes it one of the 
fastest reviewed for this article, however this model 
will be replaced in June by a 366MHz processor. The 
built in modem is an added advantage, it leaves your 
PC Card slots free for things like network cards and 
DVD accelerators. The model we tested had a DVD 
drive - great fun for the latest in movies. 

GATEWAY SOLO 2500 

Performance N/A Features 00000 
RRP $2,999 

Available from www.gw2k.c0m.au 

This is by far the nicest notebook tested. Gateway 
is doing good work on mobiles especially for the 
low end market. The Solo 2500 is well priced and 
very well spec'd. Everything is inside the box - 
CD-ROM in front. Popp,/ disk in the side, great 
sound accessoro two USB ports and all the 
usual sockets at ne b j ck. There' a&o a volume 
control on ve c - ing nice if you plan :u‘u::- if 
as an exorr. •• s.ered. 

Under • ' t.cod r compares well.tt the oth¬ 
ers. The , jit 3 nMH. processor < nd 32Mb 
SDRAM - ,.ce padag2. The oniy downfalls 
- the m r, isn't bu.lt in and the screen is a lit¬ 
tle on the s . tl 1 si.e at 1 \i-inch. « 
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Because I'm a heavy Internet user and a sci-fi buff, the techie 
in me always perks up and takes notice when I hear about 
satellites being used to deliver the World Wide Web to my 


computer. It’s not just a tech-head thing - tech¬ 
nology for its own sake - it’s the fact the satel¬ 
lite delivery is so much faster, because it doesn't 
need to go through the earth-bound telephone 
network, which was never really designed for 
quick delivery of data. And, there’s something 
appealing in the thought of Web pages and my 
responses being beamed up to a satellite, zapped 
across Jo another, and down to earth again - 
shades of "SccAtife, beam me up’’ that would 
please anyTrekkie. Even at its best, a 56K mo¬ 
dem, which theoretically delivers data to your 
PC at 56 Kilobits/sec, will only manage speeds of 
40 Kbit/sec and 24 tb 28K is more common. The 




modem isn't the only bottleneck that slows 
down the Web, however. 

Getting past the network 

In most set-ups, you dial your Internet Service 
Provider (ISP) through the old copper access net¬ 
work, the standard telephone lines. Once you've 
connected, your requests for Web pages made by 
typing in a URL such as www.netguide.au.com 
are routed to the Internet backbone, which is a 
separate communications network built with fibre 
optic cables. These cables criss-cross the globe 
undersea and overland and are commonly capa¬ 
ble of carrying 2 Gbit/sec (that’s over 2 million 









Tired of the World Wide Wait with 
^Web pages taking ages to download? 
Jake Kennedy discovers 
there's a spacey, faster way available 
I Australian users. 


|^| to many / 


kilobits/sec). But even these Internet backbone 
cables can clog up with heavy traffic at busy times 
of the day — when school kids log on after school, 
office workers check in in the morning and family 
members start surfing around 8pm. But a satellite 
service, today, can deliver 384 Kbit/sec direct to 
your PC through a satellite dish at your home, a 
cable running into the back of your computer and 
either a set top box on your TV or a PCI card in¬ 
stalled in your motherboard. 

Incidentally, satellites are commonly used by the 
likes of OzEmail (www.ozemail.com.au), Big Pond 
(www.bigpond.com.au), AOL (www.aol.com. 
au), AAPTnet (www.aapt. com.au) and even 
smaller ISPs to bring Web traffic from the US to Aus¬ 
tralia. The undersea cables between Australia and 
the US are overloaded at the moment (this will 
change in the next few years as new cables come 
online), so the satellites, where there is currently ex¬ 
cess capacity, are used to relieve the load. A com¬ 
mon use for the satellite links is to keep the Austral¬ 
ian proxy servers - "mirrors" of the content of fre¬ 
quently accessed Web sites - in sync with the main 
home servers which are located in the US or Europe. 

Who’s got dishes? 

Satellite delivery of the Internet isn't universally 
available today to anyone who wants it, but that 


time is coming. Already in the US, Compaq 
(www.compaq.com), working with Hughes 
Network Systems, a division of satellite builder 
Hughes Corporation, is offering Presario PC sys¬ 
tems bundled with DirecPC, a satellite receiving 
system which includes a small satellite dish, 
software and cabling for connecting the dish to 
the computer. In Australia, Hughes is working 
with Telstra (www.telstra.com.au) and the Na¬ 
tional Farmer's Federation (www.nff.org.au) to 
trial the DirecPC system for delivering Internet 
services to farmers and other rural users, whose 
telephone connections are notoriously slow and 
unreliable. The Telstra project's technical man¬ 
ager, Luigi Sorbello says the pricing for the serv¬ 
ice won’t be set until the results of the trial have 
been looked at closely. Although it might be 
more expensive in light of the highly competitive 
deals ISPs offer to city users, the benefits will be 
sweet, he says. "Those using the satellite tech¬ 
nology [will] receive full value through better ac¬ 
cess to the Net and faster download speeds 
which [are] unavailable .to city users. " # 

Cable S Wireless Optus (www.optusnet.com 
.au) also has its eye on the sky for delivering 
Internet services, as well as TV and Qther multi- 
media applications. The company is spending 
$500 million on its C-i satellite that will deliver to 
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a set top box, similar to the ones you've seen sit¬ 
ting on top of the TV for Foxtel or OptusVision 


nection on the uplink. (56K modems work 
similarly in that they only receive at the faster 


cable TV. The video, Internet, data and sound you speed and send at a slower speed, theoretically ( 


can receive via these digital set tops are limited 
only by the 'pipe' that connects it to the outside 


33.6 Kbit/sec).TIG's business manager Glen 
Hannon says the service is currently available 


world. For your garden variety modem, this pipe for a local call in Sydney, Melbourne and Bris- 


is the copper telephone network with all its clog¬ 
ging up and narrow bits that slow things down 
back to what you're used to. 


Connecting to the sky 

But there is an operating satellite delivery s< 


bane and will be expanded as other ISPs come 
onboard as resellers - over 100 have signed up. 
The other ISPs are currently using SatNet them¬ 
selves to bring content from overseas, but in the 
next month or so they will begin offering the 
satellite service directly to customers, he says. 


ice already available to most Australian and New Hannon says TIG’s business plan includes ex- 
Zealand users. New Zealand company The tending the service to include pay TV, pay-per- 

Internet Group (www.ihug.com.au) has devel- view information services, radio and music. 


oped its SatNet se 
ice, which currently 
uses the PanAmSat-2 
satellite for the 
downlink to deliver 
384 Kbit/sec direct 
to your PC via a sat¬ 
ellite dish at your 
home, while the 
uplink from your PC 
back to the ISP goes 



via a standard modem and the phone line. 
The satellite link isn't used for traffic both 
ways because adding the hardware to 
send it from the PC to the satellite at 384 
Kbit/sec would add greatly to the set-up 
cost. But, that's not really a problem for 
must users because the biggest volume of 
Internet traffic is to the PC. You might re- 


TIG is currently negotiating to 
secure TV channels for 
rebroadcast in Australia and will 
be able to offer TV to Australian 
customers before Christmas this 
year, Hannon says. There are 
also plans to offer long distance 
and international telephone 
calls via the Internet in Aus¬ 
tralia. TIG will also in¬ 
troduce a complete PC 
package intended for 
set up in the lounge 
room. It will come 


ceive megabytes of graphics-based Web pages in 
a session on the Web, but you'll probably only 


with a PC, remote wireless keyboard, 
DVD player and will feature screen-in- 
screen viewing. 

To connect to the satellite using 
the SatNet service, a full-length PCI 


card, the Sagem Telsat Turbo, needs to be in 
stalled in a slot on your PC’s motherboard. But 


send a few bytes worth of,moi|se clicks and key don't worry if the thought of messing around un¬ 
strokes, so there’s no reafneejJ for a fast con- der the hood is daunting - a TIG technician will 
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Do you have 



the need 


for 



With Satnetyou get high speed Internet 
for an unbelievable price. Satnet is up 
to seven times faster than a standard 
modem. This unique, state of the art 
technology beams your Internet feed 
direct to you from a satellite. 

What could be cooler than that? 


Up to 7x faster than a standard modem, from tfnly $49.00* per month 

$ Conditions apply 

ph 13 62 92 www;satnet.com.au 
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come out and do 
that for you. The 
technician will also 
set up the 90cm 
satellite dish and 
run the cable from 
the dish to the back of your PC, install the nec¬ 
essary software and leave you zapping around 
the Web. 

The big picture 

The Optus and Telstra trials and the TIG service 
are designed as local services, serving only a 
small portion of the globe. There are much big¬ 
ger plans afoot. The Teledesic (www.teledesic 
.com) satellite project - called Tnternet-in-the- 
Sky’ by the marketeers - aims to provide a truly 
global service by 2002. The first Teledesic test 
satellites have been launched to test the affects 
that rain and atmospheric conditions have on 
the signals, what power is needed in the satel¬ 
lites and what transmission system works best. 
Plans call for there to be 288 satellites in the 
Teledesic constellation, each satellite capable of 
handling 10,000,000 Kbit/sec. Conservative esti¬ 
mates put the cost of Teledesic at $US9 billion 
dollars. Fortu¬ 
nately, the project 
is backed by the 
likes of billionaires 
Bill Gates, Craig 
McCaw (who made 
his money in US ca¬ 
ble TV), Saudi Ara¬ 
bian Prince 
Alwaleed Bin Talal, 

Boeing Space Sys¬ 
tems and 


Motorola.The Teledesic system is designed to 
support millions of simultaneous Internet users, j 
who can be any place on the planet. Most users ) 
will have two-way connections that provide up 
to 64,000 Kbit/sec on the downlink and up to 
2,000 Kbit/sec on the uplink. High-speed termi¬ 
nals for business will provide 64,000 Kbit/sec in 
both directions. The Teledesic service will be 
wholesale only — local ISPs will buy the service 
from Teledesic and then resell it to local users 
who will only know they have a speedy connec¬ 
tion and won't generally be aware satellites are 
being used. 

As well as access to the Web, the service will 
offer telephone, video conferencing and other 
multimedia services, and high-speed data trans¬ 
fers for multi-national companies, as well as a 
global networking. Hamburger king MacDonald's 
is already talking to Teledesic about a global 
network that will keep the company’s head of¬ 
fice in touch with every franchise in the world, 
allowing the bean counters to use the Internet 
to instantly track, say, pickle usage in Zimbabwe 1 
and McMuffin consumption in Moscow. 

Gherkin or not, satellite delivery is set to 1 

change the speed at which we operate online as 
more consumer services are 
launched and products become 
cheaper. Already home users 
and rural peoples are sticking 
dishes up. And the speed of 
your dialup account now prob¬ 
ably depends on the satellite 
data transfers used by your 
ISP. So the next time you gaze 
up at the night sky and see a 
falling star, hope it’s not one 
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OPTUS 


TIG 


URL 

www.satnet. 

com.au 

www.optusnet. 

com.au 

www.telstra. 

com.au 

www.ozemail. 

com.au 

PLAN 

SatNet’s Plati¬ 
num account 

Spent $500 
million on C-l 
satellite that 
will deliver the 
Internet via a 
dish and a set 
top box bundled 
with telephony 
and TV services 

Currently 
trialing its 
service with 
National 

Farmer’s 

Federation for 
rural services 

Services being 
trialed through 
pay TV carrier 
Rustar. 

Assessing 
pricing nad 
hardware issues 
before rolling it 
out 

PRICE 

60 hours free 
per month costs 

Not yet 
available 

Not yet 
available 

Not yet 
available 


$49 with addi¬ 
tional hours at 
$2 each. 

Upfront cost for 
receiving 
equipment, 
including dish 
around $1,200 


HOW DO SATELLITES WORK? 


Communications satellites provide telephone, 
television, Internet and data services between 
widely separated locations. Currently the most 
common use for communications satellite is 


tion, which beams Web data into the sky. These 
signals are transmitted using microwave radios 
that use the superhigh-frequency band and have 
a very short wavelength. To communicate via mi¬ 
crowave, radio transmitters and receivers must 




for voice services in applications such as 
switching voice traffic between two different 
national telephone networks, between fixed 
locations and mobile users such as shore sta¬ 
tions and ships at sea, and between mobile us¬ 
ers like planes and cars. But, over the next sev¬ 
eral years, we'll see constellations of inter¬ 
linked satellites designed primarily for high¬ 
speed data communications. 

The technology behind satellite communica¬ 
tions is quite straightforward. A signal is trans¬ 
mitted from an earth station to the satellite, 
where it is bounced back to earth and received 
by the end-user's satellite dish. Your ISP would 
normally use a fibre optic link to the earth sta- 


be situated within line of sight of one another. 

On land, this can be done by using towers or hill¬ 
top locations, but microwave communication 
across oceans is impossible without the use of 
satellites. The beauty of the system is that data is 
received at the end-user's work station without 
being caught in the pipes of the already con¬ 
gested network, so it’s faster. To learn more 
about communications satellites... 

5 www.ee.surrey.ac.uk/Personal/LWood/ 
£ constellations/overview.html#data 
Jj www.eb.co 

J www.analysys.com/vlib/satellit.htm 
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Phys. G 

let access won’t hurt your bank balance 
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3URS MAY CAUSE BACKACHE 

Warning 

Liability is limited so don’t be patient, sign up online now. Or call 132 884 for your easy Email 

pll ISP for the second year running. But remember, if pain persists see a doctor. sales@ozemail. 
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If you've ever thought about creating your own Web site then 
this is the time to do it. The new version of FrontPage (version 
2000) has just been released and it makes the task of creat 


ing a Web presence simplicity itself. 

FrontPage 2000 is a leading WYSIWYG Web site 
creation and management tool. When you have 
created your site in FrontPage's editing window, 
select Publish to upload it to your server. Later 
you can use FrontPage to edit and add new pages 
so your site will always be fresh. FrontPage also 
includes active elements such as Web counters 
and search pages which, if your server has the 
'server extensions' installed, can be used to add 
even more functionality to your site. 

If you've used FrontPage before the first thing 
you’ll notice is that the old Explorer and Editor 
have been merged into one program so you can 
edit your Web site as well as manage it all from 
the one interface. 

Getting personal 

To see how easy it is to create a personal Web 
site using FrontPage, follow this simple tutorial 
which takes you through the basics of creating a 
site. You’ll add images and links to your site and 
see how to upload it to the Web. Next month, in 
the second part of this tutorial, you'll learn some 
more advanced FrontPage functions. 

The screen that you see when you first start 
FrontPage is the Page view and you can simply 
begin typing here to create a Web page - you'll 
find it much like the editing window in your 
word processor. The actual code (called HTML 
code for Hyper Text Markup Language) is hidden 
from view and all you’ll see is what your page 
will look like when it’s uploaded onto the Web. 


If you select the HTML tab you will see the HTML 
for the page. 

However, there’s an easier way to create the 
basics of a site using FrontPage's site templates. 
Using one of these templates creates a site with 
page banners and navigation bars that FrontPage 
will update whenever a page is added or removed. 
These help to make your site look more profes¬ 
sional with no extra work on your behalf. 

To build your site this way, load FrontPage and 
in the right-most window you will see 
new_page_i.htm - select File, Close to close 
this page. Now select File, New and choose Web. 
Click on Personal Web and, in the Options area, 
where the prompt is to Specify the location of 
the new Web', type C:\MyDocuments\My 
Webs\Sample and hit OK. (See figure 1, page 54). 

Wait while FrontPage creates your new Web site 
on your local hard drive. You will now see the Page 
view and the pages of your site, which FrontPage 
has created, listed in the Folder list. Click the Navi¬ 
gation button in the far left column and you'll see a 
Navigation view of the site. You’ll see the Home 
Page at the top of the hierarchy with three pages - 
Interests, Photo Album and Favorites — all at the 
same level under the Home Page. 

Click the Folders button for a list of the file 
names of the pages in your site and the titles of 
those pages as they'll appear in the Web brows¬ 
er's title bar. 

Preview how your sample site will look on the 
Web by returning to Navigation view (select the 
Navigation button ip the left column) and double 
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Next change the heading 'Home Page’ 
to something more personal. To do this, 
double click on the banner containing the 
words Home Page to display the Page 
Banner Properties dialog and alter the 
Page banner text to read "My Corner of 
Cyberspace” and click OK. 

Remove the remainder of the sample 
text by selecting it and press the Delete 
key. You can now type your own text in 
its place. Use the Center button on the 
Formatting toolbar to centre your type. 

To create a subheading, type your text, 
then select it and select one of the head¬ 
ing styles (Heading i, Heading 2, Heading 
3 etc.) from the Style dropdown list. (See 

click the Home Page. Select the Preview tab (if figure 2, below). You’ll find that the remainder of 
you don’t have Internet Explorer on your system the editing screen behaves pretty much like your 
this won’t be visible). Another way to view your WO rd processor. 

site is to load your browser, then select File, Add a photo or other image to your page by 

Open (or Open Page) and choose Browse. Locate placing your cursor where the image is to appear 


the file c:\AAyDocuments\MyWebs\ 
sample\index.htm and click OK.You can 
now browse the sample site. 


and select Insert, Picture or select From File if 



Tuning home page 

FrontPage has added some text and hints 
to each page and you can now edit the 
home page and add your own text and an 
image. To do this, switch to Navigation 
view and double click the Home Page 
icon. This opens your home page in Page 
view so you can edit it. Begin by altering 
the page title, which will appear in the 
browser title bar. To do this, select File, 
Properties, choose the General tab and 
alter the current Title text to read 'your 
name Home Page’, before clicking OK. 
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the image is on disc. Locate the image (you may 
need to click the 'select a file on your computer’ 
icon to browse your disc), choose the file and 
click Ok. (See figure 3, left). If you’re using clip 
art select Insert, Picture, Clip Art, locate the im¬ 
age and select Insert Clip and close the Clip Gal¬ 
lery by selecting the close button in its top right 
corner. 

Use the sizing handles to size the image. To 
centre it, select the image and select the Center 
button on the Formatting toolbar. Unfortunately, 
simply reducing the physical size of the image 
has no effect on the actual file that your viewer 


I get excited by 

free real-time 
ASX share 
prices. Mg 

Until recently the only way to get live share prices on the Internet was on finance 
sites. Well, not any more. With Excite Australia you can personalise your home page with 
’ your own share portfolio, access live share prices, company profiles, historical charts, 

symbol look up, and best of all it’s free. 


www.eXcitc.com.aiJ 

Excite Australia. We re turning the Web into your Web. 
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will later download from your Web site. On the 
status line you’ll see the time the page will take 
to download over a 28.8K modem link. You musi 
select the Resample button on the Picture 
toolbar to shrink the image file size. (See figure 
4, above). When you do this you should see a 
corresponding reduction in the estimated 
time the page will take to download. 

You won't see your changes in the Pre¬ 
view window until you save your page - 
to do this select File, Save, and when the 
Save Embedded Files dialog appears, 
click Ok. Now select the Preview tab to 
view your new home page. 

Completing the masterpiece 

Once you're familiar with adding text and 
images to a page you can go ahead and 
add images and text to your photo album 
page. Open the Photo album page by dou¬ 
ble clicking on the file photo.htm in the 
folder list (if the folder list isn’t visible, se¬ 


lect View, Folder List). Add text and im¬ 
ages to the page and select File, Save 
when you are done. 

On the Interests page add details of the 
places or things you're interested in and 
links to related Web sites. Open the inter¬ 
ests page by double clicking on the file 
lnterest.htm in the folder list. To add a 
link, move the cursor to where you want 
the link and type the text to appear on the 
page which your visitor will click. Highlight 
this text and select insert, Hyperlink. Then 
in the URL text area type the URL of the 
link (after the http:// text) and click OK. 
(See figure 5, below). When you've fin¬ 
ished the Interests page, complete your 
Favourites page (favorite, htm) with a list of the 
URLs for your favourite Web sites. 

Lights, camera, action 

When all the pages are ready, upload them to 
your Web site by selecting File, Publish Web. 
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When you're prompted with 'Specify the location 
to publish your Web to:', type the URL of your 
Web site (or the URL you have been told to use) 
and click Publish. If you're prompted to type your 
user name and password, do this and click Ok. 

(See figure 6, left). 

Wait while FrontPage uploads your site to the 
server. This may take some time as a complex 
array of directories are created and supporting files 
are uploaded to complete the process. Next time 
you publish your site, select File, Publish Web, type 
the URL of the site and click Options. Select 'Publish 
changed pages only’ and click OK so only altered 
files are uploaded. ■ 
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New TO THE N£T» 

SPAM,SPAM,SPAM 


Naomi Milner investigates 
effective ways to avoid receiving 
unwanted junk mail 


SPAM IS JUNK MAIL that clogs up your mailbox 
and your network, costing you time and money. Of¬ 
ten the unsolicited mail are offers for products and 
"opportunities" you don’t want to know about, don't 
qualify for, and find utterly irrelevant. Often they are 
spruiking for porn sites. Scamsters also enjoy making 
a fast buck through spam. Scams are fraudulent busi¬ 
ness schemes or swindles. The most common scams 
on the Internet are "Make Money Fast” pyramid 
schemes and chain letters. You’re most likely to be 
exposed to scams when the people operating these 
schemes spam you with their "offers” and "opportu¬ 
nities" through email and newsgroup postings. 

Unfortunately requests to stop the spam are of¬ 
ten ignored — sometimes you receive even more 
spam. Spammers also forge or fake their email ad¬ 
dress so you can’t tell them how little you enjoy re¬ 
ceiving their email. They believe if they send 
enough spam they'll get some gullible person to 
send money for the products or "opportunities" 
they promote. Unfortunately some people must re¬ 
spond — if they weren't making money they would 
have given up a long time ago. 


How do you avoid spam? 

1) Do not leave your correct email address all over 
the Web. Spammers use the same commercial soft¬ 
ware that the commercial bulk emailers use, trolling 
newsgroups and email discussion lists and grabbing 
every email address they see there. Avoid placing 
your email address in a public forum such as a 
newsgroup, Internet discussion list or chat zone and 
if you have to disguise it to confuse stripping soft¬ 
ware (eg. By placing the phrase "REMOVE" inside 
your normal email address). Only fill out online sur¬ 
veys or request forms if you are absolutely certain 
the Web site owner is not going to use your informa¬ 
tion unscrupulously or sell it to someone else. 

2 ) Turn cookie protection on m you browser, and 
refuse to accept any cookies unless you are abso¬ 
lutely sure the Web site owners are completely 
trustworthy. If you're using a Neiscane browser 
such as Communicator, go to Options. Network, 
Preferences/Protocols/Show An Alert before Ac¬ 
cepting A Cookie, and dick the box. In Internet Ex¬ 
plorer go to View/Options/Advanced/Warn Before 
Accepting Cookies, and click the box. 
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3) If you are asked for your email address to 
register at sites, it's a good idea to put in a sec¬ 
ondary browser based email address such as 
from Hotmail (www.hotmail.com) or Start 
(www.start.com.au) to act as a buffer against 
spammers who get a hold of the address. 

4) Filter your email. You can actively block 
email from a spammer's address using your mail 
client. Most recent versions of email software, 
as well as packages built into Lotus Notes and 
Microsoft Mail, include anti-spam features that 
can help you save time on mail handling and fil¬ 
tering. These filters can be set up for any combi- 

























nation of characters and for any line in the 
header (ie, To/Subject/From/CC/Bcc) or body of 
the message. It’s sensible, for example, to filter 
out any email from agis.com, cyberpromo.com, 
e-offers.com, savetrees.com, answerme.com, 
and any mail with "$$$$" or "Make Money” in the 
subject line. 

For example, using Outlook Express you can 
block a spammer by selecting Message and Block 
Sender. Also, to block spam based on the head¬ 
ings that commonly appear as the subject, select 
Message and 'Create rule from message'. Then 
select ’Where the subject line contains specific 


words' and type in the keywords words (eg 
'make money’ or '$$$’). The filter doesn't prevent 
the mail from being delivered, but it saves you 
time by discarding them into the 'Deleted items’ 
folder. 

Email software such as Eudora and Pegasus 
also allow you to filter email to a spam folder or 
straight to the Trash. 

If you’d like to learn how to filter your incom¬ 
ing email, and which domains to filter out, a 
good place to look for more information is at 

www.ee.umd.edu/medlab/filter It has links 
to free and commercial software. • 


y With Optus internet, 
you and your family 
have the world at your 
fingertips. Here's what your family receives to help 
them get the most out of the Internet: 

• Up to 5 e-mail addresses so everyone in the family 
can stay in touch with friends all over the world. 

• 12 months access to the world wide library - 
Britannica Encyclopaedia Online™* Your children can 
research school projects at a touch of a button. 

• Free Net Nanny™ software that restricts access to 
adult-only sites/ 

• 5Mb of space to help create your own family Web page. 


• Easy-to-follow tutorial that teaches you everything 
you need to know. 

• 24-hour Customer Service Support. 

You have the choice of two easy payment options. 
Choose from either Prepaid Internet access or have 
your credit card billed monthly. 

Having your credit card billed means you can take 
advantage of our special plan called Optus NetSaver. 
With it, you get the freedom to spend as much or as 
little time on the net as you like and not worry about 
paying more than you should. 

For more information drop into any one of over 1000 
Optus outlets or call the Optus Internet Hotline. 



<g* OPTUS 

INTERNET 


1800 558 558 

www.optusnet.com.au 







makingmark(up)s 

James Baker shows you how to format text 
and create links on a Web page using simple HTML 


IN the last TWO issues of this column, we've 
looked at setting up an account with an Internet 
Service Provider (ISP) and getting organised to put 
our pages in their places. With the basics out of the 
way, we can now begin to look at the fundamentals 
of putting a Web page together. 

It would be nice to start at the top and work our 
way down a page of HTML and point out what all the 
tags mean, but unfortunately the elements at the top 
of the page are a little more complicated than I want 
to deal with here at the moment, so we'll come back 
to those at a later date. For now, we’ll stick to a few 
of the common tags found in the body of the page. 

First, however, it should be noted that there are 
two distinct parts to any Web page. The first is the 
header. This contains information about the page 
that is not displayed (along with the window title), 
but has a large number of useful features. A "head” 
section is not required, but as we will see, it can do a 
number of things that make its inclusion worthwhile. 

The "body" of the page consists of the elements 
that will be displayed in the browser. Here we put 
words, images, sounds and any other features that 
the person viewing the page is going to access. And it 
is this part of the page we're going to look at now. 

Tags work quite simply. An HTML page is just a 
collection of text that is interpreted by a browser. 
Pages that have no tags are just displayed as a 
single line of text. This is because the browser 
looks through the text for tags, which tell it what 
to do with the text. Anything that comes between 


angle brackets < > is taken to be a tag that should 
be interpreted, rather than just plain text. 

Making paragraphs 

In our example page, we started with a single line 
of text, 'goodbye cruel world'. Next we added a 
link to the story we put up, the file called 
story.html. The new text we add was 'here’s my 
story.’ We could have written this as follows-. 


<html> 

<body> 

goodbye cruel world, 
here’s my story. 
</body> 

</html> 


If we open this ii 

n a brpwser, however, all we get is: 

^ goodbye cr 

uel world.here’s my story. 


Despite putting a carriage return in the text file, the 
browser shows the text as one continuous line. This is 
because a browser needs to be told to do everything. 

To do this we use our first tag, the paragraph 
tag <p>. The browser reads this tag and places 
everything that follows it in a new paragraph. 
So, when we write: 


<html> 

<body> 

goodbye cruel world. 
<P> 

here’s my story. 
</bodyx/html> 
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the browser displays: 


goodbye cruel world, 
here’s my story. 


The <p> doesn't show up because it is within the 
angle brackets. You can use the <p> tag either at the 
beginning or the end of a paragraph. It doesn't mat¬ 
ter which as the browser is going to read it wherever 
it is, and the affect will be the same. However, it is 
best to stick to a consistent pattern, and placing the 
<p> at the end of the paragraph makes it easier to 
find in case you want to make changes. 

The <p> tag is one of the few that doesn't re¬ 
quire a closing argument. It is possible to place a 


<p> at the beginning of a paragraph, and close it 
with </p> at the end. The browser reads the / as 
closing the property referred to in the opening 
statement of a pair, but starting a new paragraph 
with <p> will do the same job as closing a previ¬ 
ous paragraph, so closing </p>s are redundant 
(albeit technically more correct). 

Text effects 

This is not true of the next three tags, which make 
basic modifications to the face of the font. Italics 
are indicated by using a pair of <i> and </i>. The 
closing tag has to be used or everything that fol- 



I get excited now there’s 

a website 
that knows 
’m Australian. 


Welcome to Excite Australia. Excite is packed with local content. All the news that’s 
relevant to you, including Australian sports news, your personalisable share portfolio and 
free live ASX share prices. Want" to know what is on at the nearest cinema? What’s on the 
telly tonight? Only Excite is going to give you the information that you’ve been looking for. 

www.eXcite.com.au 

Excite Australia. We're turning the Web into your Web. 
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lows the <i> will be in italics. This is true of <b> 
bold </b> and <u> underline </u> as well. 

To apply this to our page, we would add the 
following tags. __ 


<html> 

<body> 

goodbye cruel world. 
<P> 

<b>here’s</b> 

<i>my</i> 

<u>story</u>. 

</body> 

</html> 


The result of this is that the browser now dis- 


goodbye cruel world, 
here’s my story. 


Holding the Web together 
The other thing we did last month was to link 
the index file (the one we're discussing) to the 
story, html file in the stories directory. To do 
this we added tags to the line 'here's my story’ 
telling it that the words connect to another file. 
This is where the anchor tag <a> comes into 


play, and it is this innocuous little letter that 
holds the whole Web together. 

To link another HTML file to a page, a word, line 
or image is chosen as the connection point or link. 
In this example we'll use the whole sentence, but it 
could just as easily be the word 'story' or an icon 
indicating the story follows from this link. 

To tell the browser to look at the other file, 
we add the following to the line: 


<a href=”stories/story.html”> 
here’s my story</a> 


This tells the browser that the words 'here's my 
story' are a link to the file story.html in the sto¬ 
ries directory. In nearly all browsers, the default 
action is to underline these words and change 
their colour so that they are immediately visible 
as a link. The line now reads: 


here’s my story 


and clicking on the line will open the file story, 
html. So that's how tags work and what a few of 
the basic tags will do. • 



If your body's intake of fat was 
represented by this page, 30% 

(that's the proportional size of 
this advertisement) of the fat 
you eat would pass through 
undigested. 

J J J 

Thanks to the world's most 
popular Fat Blocker, available 
from us, all those excess 
>ries would not become 
*fatty tissue. Give your fingers 
real workout and click our site. 

Vi! W \! il 42 LlCUlUOJ Lit) «CC Lll 
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Passive job hunters increase 

New comer to the online recruitment market Top Jobs 
On The Net (www.topjobs.com.au) has releasedfiguTes 
from a survey it conducted on online recruitment, that 
show Australian workers are increasingly turning tothe 
Web to search for new employment opportunities. 

The survey, which asked a series of questions 
about attitudes to employment and the workplace, 
found that 49.4% of respondents have already used 
the Internet to look for a job. A further 16% intended 
to do so in the near future. Top Jobs managing di¬ 
rector Graham Sharp Paul says contrary to general 
perceptions, it is not just IT professionals that are 
using the Net to look for work. "We specialise in 
online recruitment for the management, profes¬ 
sional and technical sectors. The people we spoke 
to for this survey came from backgrounds such as 
sales andmarketing,finance,human resources,in¬ 
formation technology and the public sector." 

The survey also highlighted the trends that sug¬ 
gest attitudes to woTk aTe changing. It found that 


ENDS 


workers are changing jobs more regularly, with 
58.4% of those surveyed anticipated spending less 
than two years with their current employer. 

"The idea of having a'job for life'clearly just does 
not exist any more. Although more than 50% of re¬ 
spondents said they were happy with their current 
jobs, this was not seen as an incentive to make 
them stay there," Sharp Paul says. 

More than 20% of respondents were unsure if 
they planned to make a career out of their current 
job. This is also an indicator of greater job market 
fluidity. A third of all respondents named lack of 
time as the worst aspect of looking for a new job 
and a similar number suggested that being sent 
emails of suitable jobs would ease the process. 

Fot 55.36% of respondents, salary is the first thing 
they would like changed in their current job. When 
questioned on opportunities to learn and develop, 
more than 58% stated they would like more train¬ 
ing and feedback from employers. • 



NETCOOL 


* Australian Fashion Week > the latest get-ups in town (www.afw.com.au) 

* SportNet > modern athletes communicate (www.sportnet.com.au) 

* LoanNET > apply for a home loan online (www.loannet.com.au) 

* ABC Rural > ABC keeps farmers in touch (www.abc.net.au/rural/) 

* James Morrison > cool jazz and big jams online (www.jamesmorrison.com.au) 

* Sausage Software > hot design software (www.sausage.com.au) 

* EA Sports’ Cricket CDROM > play the world cup including qualifiers 
(www.easports.com.au) 

* Yahoo! Pager > use it to chat on the Net (pager.yahoo.com) 

* Media scare busters > keep an eye on the hype (www.fumento.com) 

* The Hampster Dance > watch these little guys move (www.hampsterdance.dom) 
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BUSINESS RESOURCES 



Small Business Show 


This site is an online hub for entrepreneurs 
who want to make online bucks through 
' ? clever e-commerce initiatives. Represent¬ 
ing Channel Nine’s television show of the 
same name, this offering is also part of 
' Microsoft’s recent e-commerce strategy, 
which aims to get more small to medium, 

‘'. companies trading in cyberspace. It has > : 
also been selected by the National Office 
of Information and Technology (www. 
noie.gov.au, as one of the best places to , 
garner useful information. Read up on 
online success stories, get advice on plan- 
Ining your business and setting up shop as 
well as stories covering everything from 
■ maintaining your online business to legal: 

< issues and marketing and sales 


Emerging Markets Directory 

www.emdirectory.com 
Emerging markets is actually Capitalist-speak for 
‘cheap labour source’. Next time you decide to exploit 
the underclass in a country with agreeable tax laws 
and no concern for workers' rights, you simply must 
log onto the Emerging Markets Directory. What can’t 
this baby do? In five minutes I got up-to-the-minute 
stock exchange information from around the world 
and a breakdown of Russia's banking holidays forthe 
coming fortnight. Fat Cat emerging market exploit- ] 
ers can while away their evenings with the currency 
converters (Aus$i will fetch the princely sum of 
$4.o846TrinidadandTobago).Thesedaysyou'remore 
likely to use this site to decide which Submerging 
Market to withdraw your investments from first. 



NOIE 

Twww.noie.gov.au 

The National Office of Information Economy is the 
government agency responsible for stirring up the 
growing e-commerce sector and addressing issues 
regarding the convergence of the business sector 
with the information technology and telecommu¬ 
nications industries. Read about government ini¬ 
tiatives including its core activities in e-commerce, 
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the legal and regulatory framework for the indus¬ 
try, raising public awareness about issues as well 
as the global economy. A search facility helps visi¬ 
tors drill down on particular points of interest and 
the home page lists all the hot issues currently on 
the agenda facing the information economy, such 
as the reform of .au domain name arrangements 
and the future of out network's bandwidth. 

Australian Business 

www.abol.net 

This member-based business improvement organi¬ 
sation is another good source of advice and a spot 
where you can source relevant services for your busi¬ 
ness. Find out more about the organisation’s range 
of services by choosing one of the different areas of 
expertise, from apprentices and trainees to 
workplace management. Australian Business also 
offers Showcase, a service for promoting your organi¬ 
sation online. Probably the most useful part of the 
site for browsing business minds is the news sec¬ 
tion on the home page, covering all the latest on tax 
reform developments and other topical issues. 

Link Exchange 

www.linkexchange.com 

One of the key parts of any marketing strategy for a 
business is to promote itself. There is little point 
building a great shopfront online and then not have 
people visit it. Link Exchange offers a variety of online 
services that let businesses promote themselves 
online by advertising their site at high traffic hubs, 
submitting it to search engines and linking affili¬ 
ates. Most of these services cost, except for 
BannerNetwork, which claims to 'Reach more than 
60% of all visitors to the Web, and over 30 million 


viewers.’ Link Exchange also has services that help 
businesses improve and build their site. 



My Business Success 

twww.mybusiness.com.au 

Here is a good stop for budding entrepreneurs and 
small business owners who are on their way up to 
the top. My Business Success offers a range of depart¬ 
ments offering adviceon business,technology,money 
and banking, sales and marketing and Small Office 
Home Office (SOHO). The site features regular up¬ 
dates and stories on its home page, such as the legal 
pitfalls of double pricing for businesses. 

The Economist 

www.economist.com 

If stories like “How to Make Mergers Work” get you 
excited, click here. This publication is a legend in in¬ 
ternational economics journalism. It sells millions of 
copies around the world in a variety of markets so 
naturally the company has made the most of its glo¬ 
bal resources to put together a comprehensive online 
service, with all you want to know about economic 
crises around the world. And, if there ever is a global 
recovery, The Economist will be the first to report it. 
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BRD HABITS 




THeSnokeStapCor 


This Web site is a godsend for the gross. It 
includes: “Snot — a dialogue tribute to 
snot and boogers", riveting facts about 
earwax and what to eat to maximise your 
farting action (beef vindaloo does me). It’s 
aimed at kids so the site is colourful and 
the graphics are among the best. But fear 
not: all this grossness is delivered in an 
educational context. Boy have times 
changed — in my day we went to school 
to unlearn bad habits and now bad habits 
are just another part of the curriculum. Oh 
well, perhaps when you check this site out 
and learn exactly what's underneath those 
fingernails you might mend your habits. 


Your Gross and Cool Body 


Quit Smoking 

www.quitsmokingsupport.com 

The first message on the site is not encouraging to 
those trying to break the habit. The average smokeT 
apparently tries seven times before being able to stop 
smoking. Blair Price who set up the site smoked foT 
25 years and he reckons a total of 250,000 odd ciga¬ 
rettes. Blair believes quitting is the single most im¬ 
portant lifestyle change that a person can do to im¬ 
prove their overall health and well-being. Lots of in¬ 
formation to support your attempt to give up. But 
they say nothing is worse than a reformed smoker 


Cigar.com 

t www.dgar.com 

Sucking on a stoogie has been popular with mi¬ 
sogynists and megalomaniacs since Churchill lov¬ 
ingly blew smoke rings over Europe. Now you can 
join that elite group of phallic puffers from the 
comfort of your keyboard. Cigar.com is the most 
comprehensive cigar supplier online. You can or¬ 
der a wide range of cigars and dig out a little infor¬ 
mation about them. There’s also material on cigar 
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making and history. Just remember that if you 
smoke as many cigars as you can.youT lungs will 
look like a tar sealed road under the January sun. 

Linny’s Long Nail World 

www.longnails.com/Iinnysworld.htrrt 
Linny's a weird girl and she's found a unique way to 
stop herself from biting her nails. She grows them 
about six inches long and paints them in fantastic 
colours. But now that she's managed to stop biting 
her nails, Linny enjoys another bad habit: light 
scratching —the bane of all upwardly mobile moth¬ 
ers. Linny likes to have a good scratch with your nails. 
Linny also shares her many otheT vices with us: feet, 
balloons and that motheT of all bad habits, blowing 
bubble gum bubbles. Bad girl Linny! 

Cyber Psychologist 

www.cyberpsych.com/main.html 
After you've revelled in the illicit joys of all these 
other bad habit sites, why not pay the doctor a visit 
at Cyber Psychologist. The good doctor's site in¬ 
cludes a decision-making matrix that will helpyou 
to beat your bad habits. There's some interesting 
stuff in there, especially what the site calls SMART 
(Self Management And Recovery Training). But 
personally my own self-management is as bad as 
ever. The gnawed down state of my fingernails 
suggests I remain uncured. 

Breaking Bad Habits 

www.pracpsy.com/badhablt.htm 
If the Cyber Psychologist hasn’t cured you, why not 
drop in on this curious wee site. It's an Internet per¬ 
sonal coaching club which sounds all very nice, but 
read on and you’ll see that this particular personal 


coaching club is part of a self-proclaimed attempt 
to create a new civilisation (is that a cuckoo clock I 
can hear ringing?). Regardless of the wider context, 
the hints for dropping bad habits are presented in a 
useful and accessible manner. But remember: there's 
no room for nail biting in the new world order. 



The Booger Board 

1 “ www.boogerboard.com/picklg.htm 
Here’s a site that offers dart boards and target 
Tanges for flicking your snot at—and to think some 
people say the Internet is a cultural vacuum devoid 
of tasteful intellectual content. You can print the 
targets out and stick them to the back of your work¬ 
mates' shirts. Alternatively you can improve your 
accuracy by flicking snot at your own computer 
monitor. Why not test yourself by shooting for a 
bullseye from across the office? Form a social 
league with your colleagues. Invite your boss to join 
in. Find a new job. 
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Bee Gees links 

www.padficcoast.net/~heatheTh/Sites.htm 

Most groovers accept their craving fbT disco can be 
traced back to a group of Sydney boys called the Bee 
Gees. Funny how those copies of Saturday Night Fe¬ 
ver hid in the garage all through the 8o’s and now 
are back in demand. You can visit fan sites listed here 
to relive the story and songs of the Gibbs or go to the 
official Bee Gees site (www. beegees.net) complete 
with audio, video and (gulp) merchandise. 



The Tacky Postcard Archive 

thome.att.net/~ro/ 

Think of all those hours you can spend choosing 
suitable postcards for people to send by snail mail 


(i does any do that anymore .? Ed) while on youT over¬ 
seas holiday? Forget it. OveT the years, there have 
been some terrible postcards issued. As this site 
sums it up, tacky is the only word left for it. What 
has this to do with disco? The funniest moments 
in this extraordinary collection is the disco section, 
which explains that disco died when all attempts 
at mating failed. 


72 























SITESEEING 



The Seventies Dance Music Page 

ti2an.simpienet.com/70.htm 
So what were the "best” 150 or so songs in the 70s? 
You won’t find Sex Pistols or George Clinton here! 
KC and the Sunshine Band’s "That’s the way I like it" 
(all together now, uh,huh,uh,huh) tops the list and 
if you have forgotten the lyrics they aTe reprinted 
here. In fact you can listen to the whole song and 
hear others, such as Kool and the Gang's "Get Down 
On It" and Village People’s "YMCA”. Hmm.. do you re¬ 
ally want to go any further down the list? Boney M 
and the Electric Light Orchestra anyone? : 

Harry’s Internet 
Disco light party page! 

fly.hiwaay.net/~jwg/discomain.htm 
Ahh, the strobe lights. Maybe it was the effect of 
those that made us - just for a fleeting moment - 
think the music didn't sound that bad after all. This 
Harry chap has come up with a wild interpretation 
of what that affect was like. He has created the ulti¬ 
mate disco strobe light for your Internet party that 
can flash at you while you groove to the disco beat. 


He does give a serious warning - some people can 
become disturbed by the flashes. 

Disconnected 

www.geodties.com/Sunsetstrip/Palms/9855/ 

Carlos Abreu aged 21 was too young to have tasted 
the real disco era. Isn't nostalgia a strange thing? 
This lad from Rio de Janeiro believes it was a great 
time that he missed in his life and is anxious to 
surround himself with every disc that smells of 
the 70s. If you want to experience something even 
we manage to avoid, click on his section of Brazil¬ 
ian disco. Yes even Brazil had disco and Carlos 
thinks those artists were just as good as any. 



Dance Music Resource Pages 

t www.juno.co.uk 

It’s deja vu for those who lived it. Here we are at 
the turn of the century and vinyl and disco aTe 
back. Yes those who are Teally cool hang out in 
retro shops and buy the latest dance tracks on vi- 
nyl.The DJ rules. For ataste of today’s dance tracks 
listen to the Real Audio at this Netherlands shop 
(www.dance grooves.com) or check out these UK- 
based resource pages which include a list of over 
500 dance Web sites, the music has never died. 



























GRRORS 



Big list of movie mistakes 


So you are half asleep on the couch 
watching a video and you were sure that 
something wasn’t quite as it should be. 
Surely they don't make continuity mis¬ 
takes in Hollywood? Afraid so. This UK 
lad’s obsession about mistakes in mov¬ 
ies shatters your belief I Take Ace Ventura 
Pet Detective. Some of the many errors 
listed are as dumb as the movie. Exam¬ 
ple: when the people take the dolphin 
and put it in the truck near the begin¬ 
ning, they close the truck door and the 
dooris red. When it shows the truck driv- 
mg away, the door is white. 


Call Centre Explorer 

www.callcentre.com.au/bloopers.htm 
People who work in call centre’s will probably find 
this kind of humour right up their alley. In fact, 
most visitors to Call Centre Explorer's site will find 
its section on bloopers humorous. The trend you 
will see is that big organisations tend to make big 
mistakes. If you work in a call centre and want to 
get some dark moment off your chest, send it 
in here. 

Strange Science 

www.turnpike.net/~mscott/ 

Ever wonder how people figured out there used 
to be such things as dinosaurs? Curious about 
how scientists learned to reconstruct fossil skel¬ 
etons? The knowledge we take for granted today 
was slow in coming, and along the way, scientists 
and scholars had some weird ideas.This site shows 
some of the mistakes made along the way Centu¬ 
ries ago there were no videos, cameras or CNN to 
record history. So how did people know what came 
before? The “goof gallery" records some of the mis¬ 
conceptions people made. It doesn't mean we get 
it right even now. The site points out in the next 
century people may also be chuckling over some 
of our currently held theories. 

Errors in history 

users.deltanet.com/~dericker/ 

The Net is a great forum in which to argue points 
of history even if some of the arguments become 
fanatical.The argument here is that Roosevelt h ad 
prior warning from Churchill about Peari Harbour. 
It claims he knew that the Japanese fleet was 
headed for Hawaii and that he wanted to drag the 
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US into war with Japan to serve the interests of 
Stalin. An essay at members.aol.com/jmarshel/ 
saddam.htm discusses Saddam Hussein’s mis¬ 
takes during the Gulf War, including claims US 
spies were able to plant a bug in Iraqi computers. 

Top io mistakes in Web design 

www.useit.com/alertbox/9605.htmi 
The experts don’t always agree on what makes 
good Web design. But there are some common 
mistakes that most agree are best to avoid. It's 
amazing how many new sites still make those 
mistakes.Those listed here may seem Weedin' ob¬ 
vious to many who have tried a home page but 
you can never remind people enough about ones 
such as "don’t have outdated information’’. The 
site also links to "10 mistakes of Web manage¬ 
ment” and otheT Web design pages including 
those of Web page design "that suck”. Check also 
15 basic mistakes listed at www.doghause.com/ 
top15.html. 

Error 404 

www.mindspring.com/~isixtyfive/ 
404page/the_quest.html 
It’s one of the most annoying things while search¬ 
ing the Net. AfteT two hours of going through a 
search engine, you finally find a page that sounds 
as if its wh at you need. You go to it and it produces 
that stupid “error 404" message as if that makes 
sense to most of us. Can you name the other 401 
errors on the Net? At least some people have a 
sense of humour when they put up an error mes- 
sage.This includes a collection of the best like the 
one that reads "it’s probably my fault: I deleted the 
page in a fit of Tage or remorse”. 



Recruitment bloopers 


www.recruitment-solutions.com.au/ 

ResumeBloopers.asp 

Job matching organisation Recruitment Solutions 
here provides some helpful tips it has garnered from 
its experience in the employment field. This list of 
recent resume blunders the company picked up 
would bring a smile, or perhaps more a grimace, to 
any hopeful employer looking for able minds. You’ll 
certainly enjoy them, at any rate. Two that caught my 
eye were:”l have an excellent track record, although I 
am not a hoTse" and "Personal interests: donating 
blood. Fourteen gallons so far". These are just a taste. 

The Glossary of 
Mathematical mistakes 

www.psn.net/~xocxoc/math/One 
Paul Cox has collected mathematical mistakes made 
from sources that include politicians, advertisers and 
reporters. There is a "mistake of the month", which 
recently featured an attack on the hype concerning 
Y2K, comparing it to the hype which once predicted 
Halley’s comet would destroy the earth.The media is 
a regular target for Cox. He points out how often re¬ 
ports of tragedies initially inflate the casualty figures 
and how often the media foolishly predicts the prob¬ 
ability of a disaster which is remote. 
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The Aviary 

th eavi ary.com /trai n.shtml 
Some birds start talking late in life. Others mum¬ 
ble and need speech training. One mentionedhere 
practises a smoker's cough, which doesn’t sound 
healthy. There's a lot to learn at this site including 
tips such as "if you are a bad whistler yourself, your 
bird will whistle badly”. There’s also some harsh 
advice on bringing up abird.We are told they don’t 
give unconditional love. For example, "If you are a 
jerk, they will not love you.” There’s even a section 
on potty training. One key tip: clipped birds can fly. 
Do not assume they can’t because you will lose one. 



Birds and B-flies 

Twhyfiles.news.wisc.edu/oo6migration/ 

your_garden.html 

Want to attract birds to your backyard? This site gives 
you tips including how even a small yard in the city 
can attract butterflies. Butterflies are equipped with 
a finely tuned and highly-sensitive sense of smell. If 
you plant the right flowers they will come and make 
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your garden their home. They will lay eggs and re¬ 
main nearby as long as you tend to your patch, keep¬ 
ing it healthy and blooming. For the vampires 
amongst us, there are hints on how to attract bats! 
Apparently mosquitos are the key. 

CatLady 

www.suresite.com/md/c/catlady/ 

’ Yout cat scratches the furniture, snubs his nose or 
! whatever at the dirt box and continues to jump on 
the kitchen bench when you are making the dinner? 
CatLady has had 25 years' experience in dealing with 
cats. She can’t answer medical problems but is ex¬ 
perienced in cat behaviour Typical letter: my cat has 
started to drool while asleep. Answer: your cat may 
have a respiratory problem, or in otheT woTds, a cold. 

Dr P’s Dog Training 

www.uwsp.edu/acad/psych/dog/ 

lib-GenTop.htm 

| There is a lot of information here to understand 
your dog better. Learn how dogs think and the 
non-verbal language they use. Answer all the im¬ 
portant questions: What actually is your dog try- 
I ing to tell you? Do dogs smile? How intelligent is 
your dog? You can even interpret dog barks. For 
Instance, a "something's wrong" warning is ac¬ 
companied by growling, raised hair on the neck 
and flattened ears. Absorb all this and you are 
I promised endless doggy love, with lots of face lick¬ 
ing and endless tail wagging. 

Zen and the Art of Ferrets 

www.zenferret.com/zen_budd.htm 

I You either really want one or are appalled by the 
idea. If you do get one,you need to show it lots of 


love. This ferret fan offers advice on ferret behav¬ 
iour. You'll learn that having one ferret is not 
enough. Most ferrets seem happier with room¬ 
mates of their own kind. They do love their people 
but it isn't the same. If you’ve eveT wondered 
about getting a ferret this is a great stop to find 
out what some of the issues are. People write in 
concerned about all types of things, such as what 
kind of cage should you buy. 



Sign language with elephants 

‘fwww.doiphinsociety.0rg/4.index.htm 
If you have a large backyard how about an el¬ 
ephant? Research here reveals that wild ones show 
great initiative, friendly behaviour and co-opera¬ 
tion in Tescue and in many other areas of behav¬ 
iour. Orphaned elephants that have been raised by 
humans with kindness sometimes show great 
friendship, initiative and altruism. The research 
sought to get elephants to draw pictures and make 
them act out English verbs. Circles, wavy lines and 
crosses were shown to elephants to see their reac¬ 
tion and communicate, or maybe it was to show 
them how to use the PlayStation controls! 
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Powerhouse Museum 

www.phm.gov.au 

Man's persistence in making things better,faster and 
more efficient has lead to the ever growing array of 
gadgets we group under the term technology. Syd¬ 
ney’s Powerhouse Museum is a place to look back 
and find out about yesterday's gizzmoes and look 
forward to what good things we can expect (such 
as high definition television). At its site you can leam 
about some of the technology displayed at the mu¬ 
seum,including the Enigma CipheT Machine, which 
was used in by the German army in WWII to keep 
field information secret. Click here to learn more. 



Dr Universe 

twww.wsu.edu/Drllniverse/ 

The fact that Doctor Universe is an intelligent cat 
shouldn't put you off stopping at this site and ask¬ 
ing that question which has bugged you for a 
month but you have been too afraid to ask your 
colleagues. As well as submitting your questions 
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at this site, which is run by the University of Wash¬ 
ington. You can even search for questions on a spe¬ 
cific topic. Hmm there are some pretty intellectual 
questions being asked here, such as, 'Who controls 
our genetic makeup and how?' 

Understanding money 

people.we.mediaone.net/wfhummel/ 

Not all of us would pretendto Teally understand the 
excitement /dTama/anxiety in the nightly TV news¬ 
reader’s voice when something called the Dow Jones 
has gone up a notch or down. Not to mention the 
NASDAQ. Getting to grips with your own finances 
can be hard enough without trying to understand 
the bigger picture of the Western economy. This 
helpful site explains the US monetary system, as well 
as exploring myths such as whetherthe Federal Re¬ 
serve controls the size of money supply. What's the 
Federal Reserve anyway? I'm lost already. 

How the Internet Works 

www.whatis.com/tour.htm 
The Net has got easier and easier to use over the 
years but once upon a not too distant time ago, 
using the Net involved knowledge of strange 
sounding things such asTCP/l P and Archie. At one 
point the favourite term was "information high¬ 
way" and you could even buy a "road map” of what 
the Net infrastructure looked like.” This site ex¬ 
plains what the Net is and how it happened but 
also has fascinating maps including ones of 
cyberspace using geographical metaphors. The 
Kelloggs site for kids (www.tonythetiger.com/ 
mega/glossf.html) has a helpful glossary of Net 
terms, and www.learnthenet.com/english/ 
html/2ohow.htm explains how email woTks. 



Your heart - how it works 

twww.americanheart.org/Heart_and_ 
Stroke_A_Z_Guide/hworks.html 
So long as it keeps Peking, we don't stop to think about 
it and when it stops thinking — well it may be too 
late.This education site from the American Heart or¬ 
ganisation not only explains how the heart does what 
it does to make us stay alive but has a huge list of 
articles related to the heart. Does taking an aspirin 
help prevent heart attacks? What are the warning 
signs of a heart attack? What is an enlarged heart? 
How does a pacemaker work? To find out how the di¬ 
gestive system works head for www.niddk.nih.gov/ 
health/digest/pubs/digesyst/newdiges.htm 

IMAX 

www.scienceplace.org/imaxworks.htm 
If you haven't been and experienced what big picture 
cinema is like yet, this site explains the giant theatri¬ 
cal experience that is Imax. Screens are up to eight 
stories high and the domes are as large as 27 metres 
in diameter. You can read about movies available {Mys¬ 
teries of Egypt, Thrill Ride), and check out thefacts and 
figures. If you are a sound buff; you’ll wish you had 
such asystem athome-imaginetrying a3,200 watt, 
3,ooolb subwoofer and pumping out power of 10,000 
to 20,000 watts of amplification. 
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PICKLGS & CURRIGS 



Mt Olive Pickles 


.Where do pickles come from? This site 
tells us what pickles are (they come 
from pumpkin seeds of which there are 
17,000 to the pound), their history (first 
mentions were about 4,000 years ago) 
and facts only a true pickleholic would , 
know (pickles aie mentioned twice in ■ 
' the Bible), Cleopatra apparently attrib¬ 
uted part of her beauty to pickles 
though no-one is sure which portion. 
Julius Caesar thought pickles had an 
invigorating effect so shared them 
;■ with his legions. You can ask Mr Cusp 
pickle questions (like "what are crooks 
:: and nubs?") and read recipes. Mt Olive 
is a pickle firm in North Carolina. 


Curryholics Cult 

www.geocities.com/TheTropics/isiand/3012/ 
You can try making Tandoori chicken in the oven 
but it will neveT be as good as if you build your 
own tandoor. This site gives you the step by step 
instruction of how to create a simple clay oven. 
Well it may sound simple but life isn’t like that. 
This curry fan found that getting the right clay 
was difficult. Didyou know the tear shape of Naan 
bread comes from the dough dripping down the 
sides of the tandoor? Even if you don’t build an 
oven, this site will make you hungry with its 
yummy recipes. 



The Indian Food 

twww.sanjeevkapoor.com 
Chef Sanjeev Kapoor is on aTV show that he claims 
is watched by 150 million in over 50 countries.The 
extensive Tecipe selection found heTe includes not 
just curries,but cakes and cookies (try Tiramisu, an 
Italian fiesta doused in coffee,yum!) and even In¬ 
dian drinks. That includes a health cocktail com¬ 
prising carrot and tomatoes and rich in fibre 
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content. Or try Sweet Lassi, a thick yoghurt based 
North Indian drink. If you have a good recipe, enter 
the monthly contest and share it with 
everyone. 



Death by curry 

twww.geocities.com/NapaVaiiey/6654/ 

No responsibility is taken by the author fori'any loss 


of health" resulting from trying recipes from this da¬ 
tabase. Exactly how hot is hot when it comes to 
curry? This author thinks that when his time comes, 
he would be happy if his last meal on earth was an 
overpowering curry. You don't need to go that far - 
there are too many mouth-watering treats available 
here to risk overdosing on a killer curry just yet. 
Thankfully recipes are rated by temperature. "Very 
hot" means "get the bog roll in the fridge" and "nu¬ 
clear" means "prepare for lift off." 

The Unofficial Clausen Pickle Site 

www.csulb.edu/~percept/david/ 

David, the Web author of this offering, is pickle 
mad so is very fussy. He is very particular about 
what sort of pickles he likes. As for deli pickles - 
those ones that come with some sort of order - 


he provides this test: when you pick up a pickle 
the whole thing should lift up, not just the end in 
your h and. He’s not a great fan of hamburger pick¬ 
les. He says sometimes they are made of cucum¬ 
ber but don’t act like it (and sometimes they taste 
like cardboard) and he says its physically impossi¬ 
ble to slice a cooked pickle. "They also turn your 
bun green - now that's not right!” 

The Real Glowing Pickle Page 

www.geocities.com/CapeCariaveral/ 
Laurichpad/6603/glowirig.html 
Don’t try this at home because it involves electric¬ 
ity. But if you are interested in science, this lesson 
explains how you can make pickles glow. There is 
sodium in a pickle in the form of table salt. If you 
get a nice big dill pickle from your local grocery 
store deli and some ring stands and forks, you are 
on your way in the experiment to make a pickle 
glow. At first the pickle drips, then makes a hissing 
sound and smoke starts to come out of it! Watch 
the results here on video - but leave it to the ex¬ 
perts to actually conduct the experiment. 

The Curry Page 

www.bennett.com/curry/ 

According to this glutton, the history of civilisation 
is little more than the quest for a good meal. The 
best eats are determined to be curries. Curry Teci- 
pes are organised by area of origin. Read up on their 
histories here.The ingredients section includes a sci¬ 
entifically-orientated site to teach us about herbs 
and spices. If you’Te interested in trying out some 
alternative curry Tecipes and learning a little bit 
more about the history of your dinner before you 
gobble it down, head for this space. 
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London Pub _ 

www.londonpubau.com 


More and more we find Web sites catering to a niche 
market - this one caters foT young Aussies embarking 
on that'rite of passage', the European working holiday. 

If you have eveTfanded yourself as a London bar- 
maid/man,thefolks at London Pub wanttohelpyou 
out - for a fee of course. It offers an online employ¬ 
ment service, matching up prospective antipodean 
youngsters with bar jobs in pubs throughout the 
greater London area. 

Easy to navigate around, the site helps to place in¬ 
terested parties in a bar job, with board and facilities 
and with guaranteed minimum pay. Most impor¬ 
tantly, by working with London Pub you're organised 
with a job and a place to stay when you hit the ground 
in the UK. Interested? Apply online with what looks 
like a pretty easy application form process - simply 
fill out youT personal and employment details and 
email them off. You should get feedback within two 
days on whether you've been successful and whether 
you’ll need to attend an interview. 

Even if you don’t fancy pub work, but want to 
look into what's involved in working in the UK, 
there's some good general information on Visa re¬ 
quirements and suggestions and links on good 
travel deals. Of course there's also the obligatory 
testimonials of satisfied customers. 

A cool site which is easily navigable and proof that 
good ideas can really flourish online. Make a visit and 
you could be pulling pints in an authentic English pub 
before you can say "Rule Brittania”. • 


PROUDLY PRESENTED BY VaHOOf 

visit yahoo! @ www.yahoo.com.au _ a^iraua NZ 
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NEWSWATCH 

Daniel Fallon keeps you on top of the issues that have been making 
headlines in recent times 


>murder, war & origin 


Bank vault 
murder 

crimeiibrary.com/ 
serials/what/ 
whatmain.htm 

What makes serial kill¬ 
ers tick? Are they mon¬ 
sters or themselves 
victims of something deep and worrying? Is the kill¬ 
ing spree triggered by genetic, hormonal, biological 
or cultural conditioning? Do serial killers have any 
control over their desires? This article probes the 
causes.The world's latest serial killing -in South Aus¬ 
tralia- didn't follow the pattern of the usual serial 
killing. Of course, not that there is anything normal 
about such crime sprees. But the victims in South 
Australia’s so-called bank vault murder case were 
part of a shrinking group of associates preying on 
each other. The Australian (www.theaustralian. 
com.au/extras/on/) labels the case "a tapestry of 
dark secrets" and features extensive backgrounders. 
You can read about the Australia’s last serial killing, 
Ivan Milat's backpacker murders at crimelibrary. 
com/seTials/milat/milatmam.htm or the story of 
Australia's almost perfect murder case at www. 
ozemai1.coTn.au/~gf6i/crawfoTd/booki.htm 

The Truth About Kashmir 

www.armyinkashmir.org 

Tensionsbetween India and Pakistan are at boiling point 
over Kashmir,the disputed territorythat was signed over 
into Indian control some 51 years ago. India has been 



trying to contain guerillas in the state who have been 
fighting to bring the territory under Pakistan’s control. 
Pakistan is officially only lending political supportto the 
Tebel troops but this Web site-‘The Truth About Kash¬ 
mir’-lists Pakistan nationals killed in action in the ter¬ 
ritory. Visit this offering to gain some insight into In¬ 
dia’s official stance. In the past six months both coun¬ 
tries have tested nuclear warheads, so this conflict has 
serious potential as a flash point. 


State of 
Origin 

www.qTl.com.au 

The rugby league 
battle royal that is the annual State or Origin between 
NSW and Queensland has boiled over onto the Internet 
on the Queensland side of the border. Visitors to the 
Queensland Rugby League site can head over to here to 
findout ticketing information for the last match, which 
will be held on Wednesday 23 June. Surfers will also find 
all the scores, Tanging back to the fiTSt game which was 
played at Lang Park in 1980, as well as merchandise avail¬ 
able and match reports going back to 1996. 

China spy case 

www.cnn.com/ALLPOLITICS/resources/ 
1999/cox.report/ 

It's been labelled one of the worst counter-intelli¬ 
gence failures in US history. This scathing report on 
the US government failure to prevent China’s theft 
of U.S. nuclear weapons technology says the opera¬ 
tion may still be continuing. • 
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Australia — anytime 

3DFME (www.threed.suburbia.com.au) 

KoolFM (wwwkoolfm.com.au) Cl 
2WS (www.mulrayfm.com.au) 

News Radio (www.abc.net.au/newsradio/) 

Radio Australia (www.abc.net.au/ra/) 

SRA-FM (www.sra.org.au) 

Triple J (www.abc.net.au/triplej/) 

Triple M (mrock.village.com.au) 

Z-FM (www.aaa.com.au/z-fm/) ESI 

International — anytime 

Alternative Entertainment Network TV 

(www.aentv.com) Cl 

America's Health Network (www.ahn.com) 

American Independent Network 

(www.tmstv.com/SkedVue/ain) II 

BBC (news.bbc.co.uk), hourly updates El 

CNN (www.cnn.com), live broadcsts plus a recent 

edition of the Headline news show Cl 

Court TV (www.courttv.com/schedule/), America's 

real court dramas broadcast live Cl 

Hollywood Shorts (www.lalive.com/hollywood 

shorts/), short films from around the world, 

updated monthly. E33 d 

Juice TV (www.juicetv.com), music clips on 

demand, daily Net-only show at 4.30pm El 

Microsoft Business TV (www.broadcast.com/ 

video/windowsmedia/mstv), get the most from 

the Net, deals with Net security and more 133 

NZ NetNews (nznetnews.co.nz), weekly Internet 

news programme El 

Police Scanner (www.policescanner.com) 33 Cl 


Radio New Zealand (www.rnz.co.nz) d 
Audio Books — nonfiction 

(broadcast.com/books/NonFiction/) d 
Audio Books—fiction 
(broadcast.com/books/Fiction/) 31 

Australia — scheduled shows 

DAILY, ABC NewsRadio Stock Market Report 

(abc.net.au/newsradio/finance.htm) E33 d 

TUES, 2.15pm In Conversation with Shane Mahony 

(abc.net.au/rural/conversation/). :223 d 

AUGUST 7th: Australian Online Music Awards. 
(www.onya.com.au). Live broadcast of the awards 
ceremony. Vote for your favourites. 

International — scheduled shows 

DAILY, 4AM: Financial Times Business Times (www. 
ft-television.com/today/audio/ftbt.htm) 31 
MON, 12PM to 2PM: The Single Connection (www. 
broadcast.com/lightsource/live/single/) EH 
TUE-FRI, 5PM: Comedy Central (www.comedy 
central.com/dailyshow/) 

SUN, 8AM: Boot Scoot’n Party’n Nights (www.broad 
cast.com/premrad/showsbootscoot/) C3 

Concerts 

JUN14,3.30pm: Buckwheat Zydeco music from the 
American deep south (www.liveconcerts. com) d 
JUN 21,3.30pm Manny Oquendo & Libra, Latin 
music (www.liveconcerts.com) d 
JUN 22,10am: John Nugent Quintet 
(www.bluenote.net) El 
JUL 22nd, 10am: Gabriela Anders 
(www.bluenote.net) El 
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liyE EVENTS 


webevents.im'cTosoft.com/music music.asp 
www.iaunch.com/download/beastieboys/ 
; Never let it be said this pioneering crossover 
S white Tap group and unusual bedfellow of Bill 
Gates don’t 
have a heart. 



* Beastie Boys (www. beastieboys.com/) who 

toured recently and raised up to US$2 million 
I for the Kosovo relief effort. For each new visitor 
j that downloads the tracks, money will be 
donated to charity groups Care and Madre, 
Unicef and Doctors Without Borders. 


Sites to Watch 

liveconcerts.com 

www.when.com 

broadcast.com 

www.pluggedin.com 

events.yahoo.com 

www.timecast.com 


www.jamtv.com 

www.itvideov.co.nz 

www.ttalk.com 

www.real.com 

www.wilma.com 

www.melbourne.net 

/livegigs/ 


B WB 


» Austin Powers 2 

countingdown.com/ 
austinpowers/ 

Dr Evil is back and 
has invented a new 
time machine that 
allows him to go 
back to the 60s and 
steal the mojo of Austin Powers — that 
ultimate gentlemanly spy. Mike Myers earns 
his money on this one. Fie wrote, produced 
and staned as both Austin Powers and Dr Evil. 



www.chaosmusic.com/freetracks/ 
Face it, MP3 is hot and all over the 
Web music files are being sucked 
down for the sheer fact they are a 
great way to sample an artist before 
you offload the cash for an album. 

I The newly released Free Tracks search engine from 
S Chaos Music indexes and searches digital music 
I formats of all kinds on the Web to find the 

I material that the user is seeking. It then provides 
[ the useT with the ability to create a play list of 
[ material which can be assembled and played 

if using Microsoft Windows Media Player 

i:iJ RealPlayer Mffii Unknown 

IQ Live Picture FC71 Shockwave 

E3 MS Netshow dJ Windows Media Player 

•ALL DATES AND TIMES SUBJECT TO CHANGE 

Holding a live online event? Let us know well in 
advance byemailing live@netguide.aust.com 





» South Park — bigger, longer & uncut 

www.southparkmovie.com 

The irreverent animated TV series characters 
move to the big screen. With the longer story¬ 
line, how many times will they kill Kenny? 

How much 
" Cheesy Poofs 
‘ will big boy 
Cartman be 

devour? 
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Daniel Fallon plays a few rounds with golfing legend 
Greg Norman to find out what the Shark is pitching online 


FEW GOLFERS HAVE THE record or influence 
Greg Norman has. Since his first win at West 
Lakes in 1976, the Mount Isa born sportsman has 
notched up 78 individual victories, including the 
British and Australian Open. Now Florida-based, 
Norman is renowned for his business prowess. 
Being a successful entrepreneur as well as a 
sporting master, this household name doesn't 
just have a pretty swing. When he's not playing 
tournaments, he's out running and promoting 
and investing in businesses across the world. 
Great White Shark Enterprises, his company, is 
made up of a wide variety of services, covering 
everything from golf course designing and con¬ 
struction, to building fishing yachts, to selling 
sports ware clothing. You may have seen on an 
ad here and there promoting products too, such 
as Holden cars. Perhaps the thing most golfing 
fans really need is his personalised video of golf¬ 
ing tuition. 

It seems like a natural progression for Norman 
to promote his business interests online as well 


as satisfy his many fans across the globe. And 
that’s just what Norman is preparing to do. 
Partnering with Internet company LibertyOne 
(www.libertyone.com.au), the Shark is about 
to launch his new online service hub - Greg 
Norman Interactive (shark.com). Visitors to this 
address will not find the fully operational site 
yet, but stay tuned. 

What is the idea behind Greg Norman In¬ 
teractive and shark.com? 

Norman: We are involved with this initiative 
for a number of reasons. Firstly, 1 am intrigued 
by the idea of interfacing with the audience in 
an unfiltered way. Second, shark.com being a 
lifestyle destination has identified a niche for a 
particular audience that I believe is currently 
unfulfilled on the Net. Finally, I am also big on 
safeguarding my own brand equity and wanted 
to develop shark.com as part of a dedicated 
approach as opposed to building the value in 
someone else's brand. 

What kinds of things will visitors be able 
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to do at shark.com? What are it’s features? 

shark.com, similar to a publishing model will 
offer visitors access to interesting and informa¬ 
tive content, features and products across a 
wide range of topics including travel, sport, 
health and fitness. 

Will progressive (and frustrated golfers) 
like myself be able to deem any of Greg 
Norman’s secret keys foT golfing success 
at the site? Or will this be for members 
only? 

Yes, but I think the audience will be pleasantly 
surprised to learn that this sort of [tutorial) con¬ 


tent does not just revolve around me, but in¬ 
volves a collection of experts and as such is a 
more comprehensive resource. In answer to 
your second question, we will have member ar¬ 
eas but they will be free at this point. 

How interactive is Greg Norman Interac¬ 
tive? Will you be hosting chat sessions 
and message boards and replying to 
emails from fans? 

shark.com will be highly interactive. We will 
take a flexible approach exploring all those op¬ 
tions this year. But remember, shark.com is not 
only about interactivity with me. There will be 


get excited because 


III never miss 
the latest 
releases at my 
local cinema. 


There’s nothing worse than trying to find out what’s on at your local cinema, 
you can’t find the newspaper and when you ring up you find yourself talking to a 
computer. So why not personalise your Excite Australia home page with the movie 
listings for your local cinemas. That way you’ll never miss a great movie again. 

www.excite.com.au 

Excite Australia. We're turning the Web into your Web. 
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interactivity on a variety of levels that visitors 
will find interesting. 

When is the site officially being 
launched? 

July 1999. 

Should young golfers with stars in their 
eyes spend less time playing games on the 
Net and more time practicing their 
putting, drives and bunker shots, or can 
the Net be of assistance? 

There is no substitute for hard work on the driv¬ 
ing range, but the Net is an incredible overall 
resource. 


Would you describe yourself as a 
technology buff? 

Yes, 1 am always intrigued by new challenges 
and find the Internet a fascinating medium, 
hence my enthusiasm to operate shark.com. 
Between Tounds of golf, which Web sites 
do you like to visit regularly? 

I go to the Australian Financial Review (www. 
afr.com.au) and the Sydney Morning Herald 
(www.smh.com.au) to keep up with my activi¬ 
ties in Australia. I also go to the Wall Street 
Journal (www.wsj.com) and spend a lot of time 
on Excite (www.excite.com.au), ■ 


I get excited because 


L.'Ji Venus is in 
Leo with 


Scorpio rising. 


H 

n 


Imagii 

ne, every time you go to your home page your horoscope is there ready 

to tell you v 

rhat’s happening for the rest of the day. Fantastic! All you have 

: to do 

is personalis 

e your Excite Australia home page with your date of birth. 
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FARFeTCHeD 

Summer isn’t over for Raewyn Whyte 
— she dances the night away in Alaska 


> dancing in the streets 


They know how to celebrate the Summer Solstice in 
Alaska. With 24 hours of daylight, June 21 is the day 
to be in Fairbanks (www.fairbanks.polarnet.com/ 
guide/) for dancing in the streets, a 10km road Tace 
and midnight baseball match. In Sitka (www. 
sitka.com) there's log chopping, axe tossing and tree 
climbing competitions, in Nome (www.alaska.net/ 
-nome/festival.htm) a river raft race, and in Cordova 
a Salmon and Seafood Festival. 

There's millions of kilometres of Alaska, some ac¬ 
cessible only by float plane (www.taquanaiT.com), 
or sea kayak. Allow plenty of time for travelling 
around, book ahead for accommodation 
(alaskan.com), and plan your visit (www.alaskan. 
com/planvisit.html) carefully. Start with a 1,068 mile 
ferry ride (www.alaskan.com/akferry.html) up the 
Inside Passage from Bellingham, Washington to 
Skagway, Alaska. Vou'll see deep fjords and tower¬ 
ing mountains, totem poles, bald eagles, humpback 
and orca whales along the way, and can break the 
trip at any destination then rejoin it. At Wrangell 
take a six hour beaT-watching safari (www.alaska 
charteTS.com/bears/), or a day's jetboating on the 
Stikine River (www.stikinecountry.com). 

In Prince William Sound where glaciers calve and 
crash into iceberg-choked waters, you can take a five 
day sea kayaking trip (www.alaskanet.com/akkayak), 
or the 26 Glacier (www.26glacieTs.com), which drops 
you off at Whittier for a local train or coach to Anchor- 


Fairbanks Convention 
and Visitors Bureau 



age. There you can leap aboard Alaska Railroad’s 
(www.akrr.com) 356-mile scenic trip between Anchor¬ 
age (www.anchorage.com), Denali National Park 
(www.denali.national-paTk.com) and Fairbanks in 
domed viewing cars with picture windows. At Denali, 
go rafting, flightseeing, stay in a log cabin (gorp.com/ 
dnpwild/) and enjoy dinner theatre. 

From Fairbanks, fly to Nome on the Seward Penin¬ 
sula (www.nomeioo.com) and rent a caT to explore the 
back roads (www.alaska.net/-nome/roads.htm) and 
ghost towns from the gold rush. Enjoy a week of bird 
and wildlife watching (www.hilonesome.com/Nome 
.html), visit The Bering Land BridgeNational Preserve 
(www.nps.gov/bela/html/where.htm) and soak in the 
Serpentine Hot Springs (www.nps.gov/bela/html/ 
sei-pent.htm). Back in town, feast on reindeer steak or 
walrus, and shop foT mukluks, Alaskan Art or gold nug¬ 
get jewelry before leaving Alaska for home. There's also 
an Alaska Search Engine at www.alcanseek.com. ■ 
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“It was the best of times, 
it was the worst of times." 

THAT IS THE FAMOUS opening 
line from Charles Dickens’ A 
Tale of Two Citiei. Frankly, it 
isn't Dickens’ best book and, by 
modern standards, it is not 
what I call an easy read. Even 
so, it is a classic. The book is a 
stirring, if sometimes histori¬ 
cally inaccurate account of 
events during the French Revo¬ 
lution. Dickens' was originally a 
journalist and spent much of 
his life chronicling the way so¬ 
cial upheaval Effected ordinary 
people's lives. In A Tale of Two 
Citiei, he deals with a period of 
intense and rapid change. 

Despite my best efforts, this col¬ 
umn isn't a literary classic, but it is 


a tale 

of two sites 

Successful e-commerce vendors have 
more than just th e real world X-factor. 
Bill Bennett’s first column examines 
the strategies of a proven winner 


about coping with a period of in¬ 
tense and rapid change. In particu¬ 
lar, I want to address the upheaval 
your business faces and show how 
you can profit as the commercial 
centre of gravity moves from the 
physical world into cyberspace. 

The best of times? 

For many businesses at least, the 
opening line accurately describes 
our era. For those companies and 
organisations able to make a 
rapid and smooth transition to e- 
commerce there are huge re¬ 
wards. This is no pie-in-the-sky 
prediction. Today's newest mil¬ 
lionaires are creating wealth out 
of bits and bytes of data being 
pumped into homes by phone ca¬ 
bles and fibre optics. Thousands 
of Australian businesses are al¬ 


ready making money from online 
business. We'll look at some of 
these in the coming months. 

For others these are the worst 
of times. The Internet threatens 
many businesses and livelihoods. 
The word used to describe the 
way e-commerce cuts through 
layers of middlemen (and 
women) is 'disinter mediation'. 
Perhaps the best example of how 
this works is in travel: in an era 
where airlines can sell tickets di¬ 
rect to customers, there’s less 
need for travel agents. This proc¬ 
ess threatens many other catego¬ 
ries of business and employment. 

At the same time, not everyone 
is able to make the transition and 
the dislocation can cause turmoil 
within organisations. Some Net 
ventures fail. Others are too far 
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ahead of their time. Sadly success 
is no longer a matter of hopping 
on the Net and staking out turf. 
The easy territory has already 
gone. These days, you need to be 
smarter to succeed. As a rule 
though, you're generally better 
off setting an e-commerce 
agenda than following someone 
else's. 

Few Australian Web entrepre¬ 
neurs are smarter than Ron Harris. 
Ron is the managing director, chief 
technologist and marketing wizard 
behind one of Australia's most 
successful computer retailers, 
Harris Technology. It's grown from 
a single store into a computer su¬ 
permarket with its own catalogues 
and a turnover of around $45 mil¬ 
lion. It is also setting the agenda 
for online retail of computer hard¬ 
ware and software. 


About three years ago 1 at¬ 
tended the launch of the Harris 
Technology Web site (www.ht. 
com.au). The site was previewed 
to journalists in a Sydney hotel 
room at about the same time as it 
went live. That same day, across 
town, the Harvey Norman chain 
announced its site. At the time of 
writing this article, there are 
newspaper reports that Harvey 
Norman is planning a new Web 
site, but the original site no longer 
appears to be online. A company’s 
success in the real world does not 
automatically translate to success 
in the online world, as Harvey 
Norman's experience suggests. 

Why so successful? 

Harris Technology's Web site 
makes an interesting case study 
for students of e-commerce. You 


couldn't describe the site as 
pretty; it's got the kind of face that 
only a mother could love. But as 1 
keep telling myself, there’s more 
to life than good looks. And there 
is certainly more to e-commerce 
than fancy Web design. For proof, 
take a look at the world's best- 
known e-commerce site Amazon 
.com (www.amazon.com). It 
ain’t pretty, but it works. 

Part of the Harris Technology 
site’s success can be attributed to 
the extensive range of products 
and aggressive pricing. However, 
there are two specific e-commerce 
features that make the Harris site 
particularly interesting to e-entre¬ 
preneurs. First, the site is driven 
by a sophisticated custom-built 
database that can be updated 
while the Web site is active. Sec¬ 
ond, it uses an innovative ap- 
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proach to the problem of transac¬ 
tion security, which leverages off 
of Harris Technology's strengths. 

Many of Harris' customers are 
businesses, who have company 
trading accounts with Harris. 

They can simply order items, 
have them delivered and receive 
an invoice as part of the normal 
buying cycle. The remainder of 
customers can order online, but 
instead of paying through the 
Internet, they get a call from 
Harris Technology's sales repre¬ 
sentatives who take credit card 
details over the telephone. 

This approach has its advan¬ 
tages. For example, it means 
there's a human element to the 
transactions. Despite all the at¬ 
tractions of doing business online, 
many people like the personal 
touch. Frequently customers can 
ask the sales representatives ques¬ 
tions and, maybe as a result, alter 
their order. Harris Technology 
takes a pride in customer service. 

It is one of the company's 
strengths, but it might not show up 
in a purely electronic transaction. 

At the same time, the call back 
system allows customers to reap 
the rewards of e-commerce with¬ 
out taking all the risks. This might 
not be so important today, but it 
helped Harris build up its online 
business during the early days. 
Harris actually had the technology 
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to offer secure transactions back 
in 1996, but put more emphasis on 
getting customers to accept the 
site and to accept online sales as a 
way of doing business. This is now 
paying off; the Harris Technology 
Web site is turning over more than 
$500,000 of stock every month 
and already accounts for more 
than 25% of all business. 

With e-commerce security now 
improving and customer accept¬ 
ance increasing, Harris will shortly 
allow purely electronic transac- 


in an industry that moves as 
quickly as computer retailing. 
When a supplier changes prices, 
Harris Technology's staff simply 
make appropriate changes to 
fields in the database; these then 
ripple through to appear in the 
Web pages almost immediately. 

When sites are constructed from 
simple HTML, each individual price 
on each page needs manual adjust¬ 
ment. For a complex business, the 
logistics of this is a nightmare. Not 
only is it easy to miss certain items, 


Despite all the attractions of 
fi nin g busi ness online, many people 
like the personal touch. 


tions, but will keep its call back 
service for customers who prefer it. 

The smart back-end 

It would be easy to overlook the 
importance of the database be¬ 
hind the Harris site. These days 
most e-commerce sites are, in ef¬ 
fect, Web-based front ends to a 
data-driven back end. In 1996, it 
wasn’t such an obvious move. For 
example, the original Harvey 
Norman site was built using 
straightforward HTML pages. 

HTML is fine for getting a site 
up and running, but even if you 
use the most sophisticated design 
tools, it is not the best way of 
creating a busy e-commerce site 


but in many cases this interferes 
with page design, which means 
even more work. Changes are hard 
enough, but adding new products 
and deleting old ones makes the 
task of keeping the site current al¬ 
most impossible. 

Harris Technology's site carries 
two important lessons for budding 
e-entrepreneurs. First, winning 
market acceptance is an important 
stage in any e-commerce project. It 
requires patience and imagination. 
Second, integration with a database 
is crucial for all but the simplest e- 
commerce ventures. • 


Bill Bennett can be contacted 

at neted@netguide.aust.com 
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Claire McFarland gets some healthy input 
with fresh foods 


>object of desire 


Home Alone Pack 

RRP $26.57 

Imagine fresh fruit and veg, straight 
from the market. It would be good 
wouldn't it, but not quite good enough 
to drag you out of bed at 4am I’ll warrant. Check 
out the online shopper services offered by 
Greengrocer.com.au (www.greengrocer.com.au) in 
Sydney and surrounds, and Eatfresh.com (www. 
eatfresh.com.au) and GetfTesh (www.getfresh. 
com.au) in Melbourne. Simply put,you log on to the 
Web site, decide which produce you want and how 



much of it, place your order and wait for 

the delivery. For the really time pressed, 

there are some great time saving pack- 

ages which will provide you with all you need if you 

aTe a single, a couple ot part of a family. 

Greengrocer.com.au’s Home Alone pack is $26.57 

• with free delivery in the Sydney metro- 
[ politan area and Getfresh Happy Fam¬ 
ily pack is $39.21 with free delivery ir 
Melbourne metropolitan area. One of 
the great features of these sites is the quality rat¬ 
ing, which lets you know what’s in season. 


Herbie’s 

www.herbies.com.au 

How many times have you pulled out the perfect 
: recipe only to find that it calls for a relatively 
j obscure spice which your local supermarket just 
doesn't stock. You leave the spice out and then won- 
; deT just how much better the finished product would 
have tasted if you’d had the right ingredients. Herbie’s 
can cure you of all your spice-related problems. This 
gourmet store stocks everything from aamchur pow- 
I der at $1.95 per 55 grams to zaatar at $1.95 foT 35 
1 grams. Not true online shopping, you need to fill in 
I the order form and print it out and fax ot post to 
1 Herbie’s, although it is hoping to implement an e- 
i commerce solution in the near future. 


Oz Coffee 

www.ozcoffee.com.au 

What is it about net heads and coffee that makes the 
two a perfect mix? Aimed at the serious coffee 
drinker, and offering blends with names like Hyper 
Cyber Slider and Downloader's Dripolator, this is a 
great looking site which will shipyour coffee brew of 
choice while you remain in the comfort of your click¬ 
ing zone. Choose a grind of fine, medium or whole, 
submit you details, and then sit back and wait. To 
while away the time, check out the short history of 
coffee, and when your blend arrives, try out the great 
recipes. Coffee fanatics should rest easy after read¬ 
ing the detailed description of the method used in 
the storage and preparation of its product. ■ 


GO SHOPPING /O m 

At shopping.ninemsn.com.au_ ; -* 
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TECH SUPPORT» 

This month’s column is brought to you by the team at NetGuide. 
It covers problems relating to the millennium bug, including 
how it will affect your computer and what kind of fixes are 
available for your software and hardware. To read further frequently 
asked questions, head for our Web site at www.netguide.au.com. 


What is Y2k? 

As the change over to the year 
2000 occurs, the counter in the 
RTC (Real Time Clock) year regis¬ 
ter (o9h), moves from 99 to 00. 
However, the century register 
(32h), located in the memory's 
non clock section, does not up¬ 
date to reflect a century change 
from 19 to 20. When the system is 
switched on after the transition 
to 2000, the BIOS reads the year 
counter, correctly, as 00 but will 
read the century location, incor¬ 
rectly, as 19. When combined this 
creates a 4 digit year with a value 
of 1900. The operating system 
will recognise this as an error and 
will reset the to January 4,1980 
which is the DOS default setting. 
What will Y2K affect? 
Businesses are now evaluating and 
correcting their exposure to the 
Y2K bug. Inventories are being 
produced consisting of computers, 
facsimile machines, telephone sys¬ 
tems, lifts, air-conditioning units, 
VCRs, microwaves and manufac¬ 


turing plants. These items are then 
assessed as mission critical, re¬ 
quired and other. Contingency 
plans are also developed to have 
systems changed to manual capa¬ 
bility if the computer system is af¬ 
fected after January 1,2000. 

How does it affect my PC? 

Your computer has a CMOS (Com¬ 
plimentary Metal Oxide Semicon¬ 
ductor), BIOS (Basic Input Output 
System), Operating System (Win 
3.x, UNIX, Windows NT, 95, 98) 
and various software applications 
installed on the hard drive. So the 
test you choose must test all of 
these hardware components and 
if it doesn't, then the test is in¬ 
complete. Lets take the analogy 
of a motor vehicle's warrant of 
fitness. If the right front brakes 
are faulty and the whole vehicle 
fails, you have to get it fixed and 
it will be re-tested. So if your 
computer fails one or more of the 
hardware test this means you 
have to have it fixed and re¬ 
tested. If you don't do this then 


you’re inviting disaster to happen 
on January 1, 2000. 

What are the different fixes 
available? 

Software fixes 

There are many companies offer¬ 
ing fixes for the software on your 
computer. These need to allow 
for the variety of COTS (Commer¬ 
cial Off-The-Shelf) software, in¬ 
voicing, accounts, word process¬ 
ing, banking, databases, spread 
sheets, publishing, drawing pro¬ 
gram etc. How can just one soft¬ 
ware fix them all? They can't as 
many are written in different lan¬ 
guages such as Basic C/C**, Del¬ 
phi, Java. Power Builder, Visual 
Basic, etc.Computer service com¬ 
panies are testing various sys¬ 
tems for a wide variety of organi¬ 
sations. 

Do you understand the extent 
and validity of the tests that they 
are using on your system? 

There are hundreds of test pro¬ 
grams available and many are 
offered free for download off 
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the Internet. What guarantee of 
accuracy and completeness do 
these tests offer? 

Consideration should be given to 
a company's previous experience 
in computing. Are they new to 
the market, simply jumping on 
the Y2K-bandwagon? Make an in¬ 
ventory of all the software on 
your computer and ask for writ¬ 
ten compliance statements on 
your COTS version. A recom¬ 
mended Internet site to assist 
with this is www.sofsol.co. 
nz. Also, Eurosoft UK (www. 
eurosoft-uk.com) is releasing a 
CD Software Analyser called "En¬ 
terprise’’, which will analyse any 
software that may exist on your 
PC. It will produce a report listing 
all software, its manufacturer, 
year 2000 compliance status, ver¬ 
sion number and also include 
Internet addresses for accessing 
the latest fixes and updates for 
each program found. Microsoft 
has a searchable index of its 
products with compliance infor¬ 
mation on most of its software at 
the Microsoft Year 2000 Resource 
Center (www.microsoft.com/ 
technet/year2k/product/ 
product.htm). 

Hardware fixes 
If you have a major brand name 
computer then often these com¬ 
panies are able to offer direct 
BIOS/CMOS patches for their sys¬ 


tems. Check out their Web sites 
for Y2K compliance information. 

If you have a written warrantee 
direct from these manufacturers 
then this will give some legal re¬ 
dress if the patch does not per¬ 
form in the year 2000. 

Have you or your service 
company, installed a TSR (Ter¬ 
minate Stay Resident) program 
to 'fix' your Y2K hardware prob¬ 
lem? These exist either in the 
autoexec.bat file or the 
config.sys file. When the com¬ 
puter is powered on or boots 
up, the RTC is read and the date 
and time are updated. The TSR 
is the second unit to be read 
which can cause a latency prob¬ 
lem. The latency problem can 
be only milliseconds in differ¬ 
ence but this can cause a prob¬ 
lem to many applications. In 
addition, TSRs can be affected 
by viruses and power spikes or 
they may be accidentally de¬ 
leted or overwritten. Also, a 
TSR takes up memory, and 
other programs may remove it 
or may not load it correctly. 
TSRs only work on DOS based 
systems (MS-DOS, PC-DOS, DR- 
DOS, Windows 3.x and 95/98) 
and can't be run on other oper¬ 
ating systems such as UNIX, 
Windows NT and OS/2. 

For mission-critical PCs and 
those which are dependent on 


date accuracy, a permanent 
hardware fix is recommended. 

If you are still not sure 
whether your hardware and 
software is Y2K compliant, 
Standards Australia (www. 
y2kregister. com.au) has a 
registry of Y2K compliant prod¬ 
ucts and solutions for busi¬ 
nesses at its site. ■ 
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continued from overleaf 

download the songs from its Web site when you get 
home. What record companies still have is a brand 
name and marketing power — after all they're the 
ones who have a lot to do with manufacturing mod¬ 
ern pop artists such as The Spice Girls and The Back 
Street Boys. But portal sites like www.mp3.com 
that offer visitors thousands of artists' wares - 
both recognised and unknown - will offer stiff 
competition. 

Sony (www.sony.com) seem to have caught on 
to the possibilities. It has recently announced that 
it will be offering singles mid-year and they will 
cost about $5, according to reports. Sony is using 
Microsoft's Windows Media 4.0 technology, which 
protects digital files and has copyright tracking fea¬ 
tures so the public can pay for music and not pirate 
it. Also new to the scene, music format MP4 also 
has watermarking features that allow songs to be 
protected, while Liquid Audio provides another al¬ 
ternative format. Other major corporations such as 
IBM (www.ibm.com.au) and ATGT (www.att. 
net.au) are trialing their own music formats and 
courting other major record labels, so it's unlikely 
one common standard will win through and sim¬ 
plify digital music that we pay for. Not for a while 
anyway. However, with copyright issues satisfied, 


we're likely to see more record companies sell 
songs online in the next year. 

Sounds in a super market 

You may be wondering what all this means for mu¬ 
sic lovers. Digital distribution of music means 
greater choice — download the local pub bands 
tunes or pay for popular tunes - and cheaper mu¬ 
sic. In fact, digital distribution will spell the death 
of the CD distribution as we know it. It will be 
cheaper to buy the songs you like the most. Often 
we like two or three songs on an album and pay 
around $30 for the CD. Instead we will be able to 
download singles at a fraction of the cost and burn 
these onto a CD of our favourites at home. Blank 
CDs cost around three dollars, so we're paying a 
hefty fee for the information on the popular CDs 
we buy now at music shops. And downloading 
tracks straight to our home is far more efficient 
than travelling to your shopping centre to pick an 
album up. As more people buy CD burners and dig¬ 
ital players and consumers realise the advantages 
of digital distribution, it's likely CDs will become 
like tapes - cheap, recordable and user friendly. 
They'll probably think up something like 3D album 
covers next. • 
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BY DANIEL FALLON 


Sweet sounds, cheap 

IT SEEMS CLICHE TO say how the Internet is 
transforming another industry, but that’s just 
what's happening to the music world presently. The 
popularity of MP3, a digital compression standard 
that enables whole songs to be compressed and 
downloaded reasonably quickly, has ensured this. 
The open standard has attracted a lot of attention 
from eager listeners for one key reason - it’s free. 
Surfers that have seen the light are now logging 
into sites such as www.mp3.com in great num¬ 
bers, and enjoying a diverse range of popular and 
not so popular music. You can find MP3 files scat¬ 
tered across the Web, as budding musicians and 
music sites offer ears around the-world a taste of 
the future. Search engines now let you do specific 
multimedia query to get to content quickly. For in¬ 
stance, local store Chaos Music (www.cmm.com. 
au) has just launched its Free Tracks digital music 
search engine. 

One of my first experiences of MP3 was at a 
South Park fan site (www.sullivan.nu/south 
park/chefaid.html), where the whole ChefAid al¬ 
bum of the popular soundtrack was available. Rick 
James' and Ike Turners' performance of 'Love 
Gravy’ was 3.37Mb and took about 15 minutes to 
download. Not great over a busy ISDN connection 
but it would taxe ,r longer over a 56K dial-up con¬ 
nection. That’s p" Saps the main catch-you pay 
yqur ISP for the download time or if you've got a 
broadband connqctto 1 for the file size. 

The devices wedi ,; :en with are changing just as 
b'Sf'. Although its* ds sweet to turn up your com¬ 
puter's speakers ar.u Ansi MP3 through these, a 



new breed of digital player is evolving that lets you 
take the sounds with you. In recent months, the Rio 
PMP300 and the Nomad (www.cppl.com.au), 
have come on the market, letting users carry and 
play music just as they would using a walkman. 
They’re light and feature rich. You can even plug 
the Nomad into your car speaker system and drive 
to the beat. The range of digital players will in¬ 
crease as time goes on, broadening from these 
small digital assistants to large home entertain¬ 
ment systems, coming perhaps in the form of a fully 
featured digital.television. 

Killing me softly 

Record companies have dragged their feet in the 
digital revolution, watching from the sideline and 
clinging to the current system of retail CD distribu¬ 
tion they currently profit from. The main reason for 
this is that MP3 can't be protected from piracy. It 
can be downloaded, copied and past on willie nilly 
without the record company or artist seeing any 
revenue. But by being slow to respond to the cur¬ 
rent trends they are in danger of falling behind as 
more consumers and artists take digital distribution 
seriously. Using the Internet it is possible for artists 
to go straight to their target audience and sell their 
wares, ie you hear a band you like at the pub on 
Friday, you like their music, you go home and 

4- continued overleaf 
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Time is 
Money 

We save you both. */ 



www.q uick en.com.au 


Quicken.com.au ... The name in on-line financial services. 


^ 222 ^* 


Quicken, the market leader in desktop financial 
resources now offers a growing range of 
innovative financial products on-line. 


Register to receive live ASX information for free, 
and take advantage of market opportunities 
when they happen, not the next day. Should you 
need to find out how much you can borrow, or how 
much your savings plan will yield, we also offer a range 
of easy to use financial calculators. 


Quicken.com.au has the latest information and news. Stay in 
touch with what's going on and take control of your finances. 


ANKING 


INSU 







The restaurant is booked. Tickets ordered. 
Front row. And I just found the perfect pair 
of shoes. Oh, how I love to shop under-cover. 
I suppose I should get out of bed now. 

Liz 10.25am Cottesloe. 



shopping 


ninemsn.com.au 










